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Tri*ba*lec*tio (trib'9*lek'tik) n. 1 The 
fusion between the tribal nature of mankind 
and the communal dialectic aspects of our 
society. 2 A community of individuals 
acting in unison for the benefit of the group. 
-adj. 1 Grasping inherent primordial sef- 
expressionism in the context of the present 
technoloaical age. 2 Harmonious and 
balanced" in place. 3 Pierced in style. 
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THE LORD OF THE RINGS 
COLLECTOR KNIFE 
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It’s a First! There’s never before been a 
folding collector’s knife based on one of the 
wildly popular J.R.R. Tolkien characters... 
until now! 

It’s Spectacular! Wait till you hold ^ 

it in your hands! Feel the balance of the 
sculpted dragons and pommel.. .marvel at A 
the power of the Wizard and his sword! 'S 

It’s Affordable! The Lord of The 
Rings Collector Knife — with its polished 
stainless steel blade, crystal cabochon, and 
Wizard’s name etched on the blade — but it’s 
popularly priced! 

We must limit this special 
knife to one per collector! 


The Franklin Mint 
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J.R.R. Tolkien’s The Lord of the Rings 
has sold more than 50 million copies around the 
world, and is credited with laying the foundation 


for virtually every epic fantasy novel and film 


since its publication in 1954! 
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Like many collectors, Dave Pollard’s first 
tattoo was less than what you’d call fully pro¬ 
fessional. “I was sixteen at the time and a 
drummer in a punk/heavy metal band called 
the “Sticky Band” so I got tattooed with the 
letters “SB” by the bass player at his house. 
We were all drunk and he had an ink gun 
that I think was made from a Bic razor 
and a guitar string and I said, go ahead, 
let’s do it,” laughs Dave. 

A couple years down the road and a 
couple days after he turned 18 he got a 
pro tat from an artist named Donnie at 
Claremont Tattoo near his home in 
Rancho Cucamonga, California. “They 
had sketches of a chick on a snake that I 
liked, so two or three sessions later it was 
on my leg.” After that he had the letters 
of his name inscribed on his stomach at a 
shop in Redlands on the recommendation 
of a friend, but ended up having Corey 
Miller at Six Feet Under “fine tune” the 
piece as it needed some serious attention. 
The rest of the band members including 
his older brother Steve who plays guitar 
also got “SB” tattoos around the same 
time from Donnie. 

Dave was then thinking of getting a 
dragon on his chest. “Word of 
mouth around town was that 
Corey Miller at Six Feet Under 
was the man for dragons. 

I talked to him and my 
idea for just a whatever 
dragon turned into 
this huge two- 
headed dragon. 
Corey also came 
up with the idea 
of having the 
wings and then 
freehanded the 
image on my 
chest with a 
marker. I looked 
in the mirror, and 
it was huge. I said, 
whoa, I don’t know about 
this, but whatever, I trust you. Do it to 
it.” laughs Dave. “It turned out great. He 
did it in about six hours. He was quick, 
like lightning speed. He did the outline 
and a little of the shading then finished it 
at the Long Beach convention about 
three years ago.” 
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DAVE 

POLLARD 

Rockin’ Good Ink 




“I always show my tats because 
when you’re playing drums you get 
so freakin’ hot, so I always have my 
shirt off and so do the other guys.” 

Dave then came up with a backpiece 
concept that revolved around the images 
of two fighting gargoyles. He presented 
the concept to Donnie at Claremont 
Tattoo who played with the idea and 
then suggested adding some kind of 
background. “We agreed to have them 
standing and fighting on a building with 
a view of the cityscape. Donnie drew it 
up first and then just did it to it on my 
back. We have one little spot left to do 
and it’s done.” 

Looking toward the future of his ink, 
Dave adds, “In a couple years, my goal is 
to have Corey pretty much do my whole 
body with more stuff on my other leg and 
having both my arms sleeved. I’ll proba¬ 
bly go for some more color, but probably 
stay with mostly black and gray. I really 
like the way it looks and Corey’s awe¬ 
some with black and gray.” 

By the way Dave’s band is still playing 
together now seven years down the road 
and are working on their next CD. As 
far as mixing ink with his music, he says, 
“I always show my tats because when 
you’re playing drums you get so freakin’ 
hot, so I always have my shirt off and so 
do the other guys.” Asked if people can 
buy their CDs Dave laughs and says, 
“Yeah if people can get hold of us, we 
just give them for free. We usually don’t 
charge. We’re not motivated to do any¬ 
thing, even asking for money. We’re 
barely motivated to practice. We just do it 
for fun and have a great time.” We told 
Dave to get moving on his promoting and 
marketing, and he tells us there is a web 
site for the Sticky Band in the works. So 
everybody out there go get Sticky. 

—Paul Garson 
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The Association of 

Professional Piercers 

keeping the professional piercingcommunity informed with 
a variety of educational and informational material 

Brochures 


► Aftercare: Oral, Body and Facial 

► Picking Your Piercer 

► Body Piercing Troubleshooting 

► " The Point" Newsletter 


APP 


ASSOCIATION OF PROFESSIONAL 


PIERCERS 


► Most up-to-date information 
for body piercers and studios 

► Available in 3-ring binder or 
digital CD format 


Annual Las Vegas Conference 


► May 2nd-6th, 2004 

► Riviera Hotel and 
Casino 

► World's largest 
body jewelry expo 


► Educational seminars 

► Network with other 
professional piercers 
from around the world 


2nd Annual European Conference 


► Beurs Van Berlage in Amsterdam 

► Conference: November 4th - 7th, 2003 

► Body Jewelry Expo: November 5th - 7th, 2003 

► Latest information to assist in maintaining EU compliance 

► Thousands of Euros worth of lottery prizes 


for the latest information on body piercing or to 
contact the APP... 


visit 


call 


www.safepiercing.org 

1-888-888-1 APP 


Join the APP and help shape the future of 
professional body piercing 


health 


health 


safety 


safety 


education 

education 

The APP is an 
international 
non-profit association 
dedicated to the 
dissemination of 
vital health and safety 
information related to 
body piercing to 
piercers, health care 
providers, lawmakers 
and the general public. 

The APP offers several 
types of membership, 
making it easy for 
individuals from various 
professions to support 
the goals of the 
organization. 

Membership Types 


• Professional Member 

• Professional Member 

at Large 

• Associate Member 

• Corporate Associate 

• Patron 
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INK ICONS 

Lou Robbins 

The Mad Hatter 


It’s a cold winter morning in Old Orchard 
Beach, a vacation town in Maine where 
Lou Robbins’ tattoo shop has stood for 
almost 30 years. Lou is dressed casually 
in a flannel checkered shirt and at 80 
looks much the same as when we first met 
over a decade ago. A true gentleman, he is 
soft-spoken though direct as he talks 
about his life. 

JS: When did you first get interest¬ 
ed in tattooing? 

LR: Well, it was back in 1944. I was 
nineteen years old and in the army 
when I got my first tattoo, and it just 
fascinated me so much I knew I had 
to learn how to do it. 

JS: What did you get? 

LR: I didn’t like the look of the 
army insignia, so I got an anchor 
instead—leaving out the “USN.” 

JS: Did you tattoo after the service? 

LR: No, I worked in Food Service 
Management. 

JS: That must have been a lucrative 
career. 

LR: Well, it can be lucrative—in 
one sense of the word—but I got fed 
up with it. Then I met Ronnie Daigle, 
a tattooist in Rhode Island, and decid¬ 
ed that as long as I could make 
enough money to eat and pay the rent 
that was all I cared about. And that’s 
all I still care about. 

JS: Ronnie influenced your career 
change? 

LR: No, that was my own idea. 
He was just willing to show me how 
to do it. 

JS: And did that involve him tattoo¬ 
ing you or teaching you? 

LR: No, I spent my time with him 
just watching and watching—which is 
to me the proper way to learn. To 
learn how to tattoo is to watch other 
artists. That’s how you get a feel for it 
and it’s what gives you a sense of 
direction. So I watched Ronnie, which 
was very good. And any questions I 
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For a FREE catalogue of all of FBP’s products, contact: 


Face & Body Professionals, Inc. 

Phone: 415-898-4212 • Fax: 415-898-4260 

www.face-body.com 
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EFFECTIVE 
Topical 
Anesthetics 
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% APT WANTS YOU 




^ The Alliance of Professional 
w Tattooists wants and needs your support. 



APT OFFERS: 

• New and updated health and safety seminars. 

• Discount liability insurance for its members. 

• Keeps you up-to-date on medical news. 

• Our bi-monthiy newsletter keeps you informed 
about the industry as a whole. 

• JOB SECURITY and JOB PROTECTION in your community. 


NOW WHAT CAN YOU DO FOR APT ????? 
Join and give us your support. 

Call 520-514-5549 
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API 

2108 S. Alvernon Way 
lUcson, AZ 85711 


www.safe-tattoos.com 
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had, he would answer honestly. He 
wouldn’t try to steer me off, like you 
have to do now with some of these kids. 

JS: Did you start tattooing then in 
his shop? 

LR: No, it took me over a year to 
make up my mind for sure that that was 
what I wanted to do. And then it was a 
long time before I had enough money 
available to buy all the right equipment. 

JS: Do you think it’s easier to become 
a tattooist now? 

LR: Oh yes, it’s easier to attempt to be 
a tattooist. You can buy equipment out 
of any magazine, everybody is pushing 
it. And you could think that it’s an easy 
way to make a lot of money. Well, you 
learn after a while it isn’t. But back when 
I started, you had to search around to 
find equipment, and a lot of it you had 
to make yourself. 

JS: When did you start tattooing? 

LR: In 1974 I opened a shop in the 
Waterville, Maine, area, which has been 
my family’s hometown since 1772. Then 
in the late ’70s, I moved the shop to Old 
Orchard Beach at this very location—we 
are grandfathered here! In fact the town 
tried to prevent us from opening, but 
there was nothing they could do to stop 
us. They wanted to write regulations for 


us, but the attorney who owned this 
building knew there was nothing on the 
books, so he said to go ahead and open 
up. And the town took us to court, but 
after about a year the judge dismissed 
the case—with prejudice. Like the attor¬ 
ney said, you can’t back laws up. 

JS: Why did you name your shop 
“The Mad Hatter’s?” 

LR: Well, it relates to my backpiece. 
I belong to the European Tattoo Artists 
Association, which is a bit of a misnomer 
because that group has members from 
all over the world. But I used to go to 
the conventions they had in Europe, 
and that’s where I met Jeff Baker, Ian 
Barfoot (of Reading), and that whole 
group from England. As an aside, I dis¬ 
covered that my family came from that 
way—Jeff lives in Kent, near Dover, 
where there are hundreds of Robbins in 
the phone book. That’s how I met Ian 
almost twenty years ago, and I asked 
him to do my backpiece. 

JS: Why did you choose the Mad 
Hatter motif? 

LR: Well, back at that time everybody 
was getting these big Japanese back- 
pieces that were based on Japanese 
legends. But Ian and I thought, “Why 
use images from Japanese stories which 


nobody knows a thing about? What’s the 
matter with using English literature?” And 
so mine was the first of all those big 
backpieces Ian’s done that are based on 
English themes, though he’s done many 
others since, like Jack the Ripper and 
Nelson at Trafalger. 

JS: How did you come to decide on 
the Mad Hatter? 

LR: Well, it was Ian who suggested 
the Mad Hatter from Alice in Wonder¬ 
land, and the idea just clicked with 
me. And then after the backpiece, it 
just seemed like a natural name for the 
shop . . . 

JS: . . . and the convention you host. 

LR: After I got my backpiece I decid¬ 
ed to have a little show to keep myself 
occupied in winter when it’s slow, but I 
wanted something a little different from 
the usual tattoo convention, so I started 
The Mad Hatter’s Tea Party. And that first 
show was at the pool terrace at the 
Ramada. We had about a dozen artists, 
including Ian Barfoot, Paul Massaro, Bob 
Montagna, Juli Moon, and they’re still 
coming, the whole bunch of them. The 
Tea Party is like a family reunion every 
year, and everyone seems to feel the 
same. So we started with ten or twelve 
artists, though recently have had as 
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many as fifty-two from all over the 
world. But one thing that hasn’t changed 
is that we always have afternoon tea. It 
wouldn’t be a tea party without it. 

JS: Over the years, how have you 
seen tattooing change? 

LR: The actual tattooing itself, the 
way you do it, basically hasn’t changed. 
Tattooing is still a process of engraving 
on the skin. In fact the machine we’re 
using is still the electric engraver invent¬ 
ed by Thomas Edison. I don’t know who 
had the brilliant idea to use it for engrav¬ 
ing skin, but someone did somewhere 
along the line. Of course we have stain¬ 
less needles now, which we didn’t 
before. We used to have soft steel nee¬ 
dles that would get dull and sometimes 
rip the skin. You had to be very careful, 
even tough skin would sometimes be 
enough to put a barb on them. But 
you could tell, the person would maybe 
start to tense up and wince a bit— 
because all of a sudden it would start to 
hurt a lot more. 

So the physical aspects of tattooing 
haven’t changed, but a big difference 
now is that there are so many suppliers. 
Also, there is a real attempt now to 
connect piercing with tattooing, and the 
two aren’t like each other whatsoever. 


Piercing actually removes part of the 
flesh, where with tattooing the ink just 
stays in the skin—it doesn’t even go into 
the flesh. I think a lot of tattooists get 
into piercing because of the money in it, 
but I’m not for that. There’s a difference. 

JS: You’ve seen other changes in the 
industry in the last 20 years. 

LR: When I first started tattooing I was 
only the second tattoo studio in Maine. 
You had to hunt to find a tattoo artist, 
and when someone came to you, they 
were serious. Nowadays you question 
people sometimes, so many are getting 
talked into it and they’re going to regret 
it later. Their friends are saying, Have 
you got your tattoo yet?” And that type of 
attitude is completely wrong. If they’re 
not serious they’re going to regret it very 
much, and this is what’s going on now. 

But tattooing is a fad. It always has 
been, and it runs in about ten-year 
cycles. Right now it’s been very popular 
with all these rock stars and every¬ 
thing—this is what brings the kids in, but 
it’s a fad thing. Well, it’s just like the CB 
radio stuff in your car. Years ago every¬ 
body had to have a CB. Who has it now? 
Nobody. And tattooing has always been 
that same way. At the end of World War 
II tattooing was very popular, then it 


died out. And this is happening now— 
not just here but all over the world. ^ 

Tattooing has lost its mystique. It’s 
become common. When everyone gets 
it, it loses its mystery. Also attitudes have 
changed—and any of the old timers will 
tell you that. Also, some of these kids )) 
who are starting to tattoo now don’t 
have any background or experience and 
don’t realize what it means to pay their 
dues in order to be a tattooist. To them, 
we’re just a bunch of old fogies who 
don’t know what we’re talking about. 

They tattoo for six months and know 
everything. They even start telling us 
what to do and how we should do it. It’s 
pretty disgusting sometimes. 

JS: You mention old timers, you must 
remember a few of them. 

LR: Like old Doc Web from California. 

Ask some of these youngsters about Doc 
Web—they won’t even know who you’re 
talking about. Doc was more serious 
than the average person, he didn’t joke 
around much. He enjoyed a joke now 
and then, but nothing untoward. Paul 
Rogers was another real nice guy— 
always a lot of fun, but pretty quiet. Both 
Doc and Paul were real gentlemen, very 
gracious and nice. They’d fit in most 
anywhere. They were proud of their 
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2001: Lou Robbins playing chess with himself 




profession, and both excellent artists. 
Doc was almost like an easygoing old 
farmer—of course he was brought up 
on a horse farm. And he wasn’t flashy. 
Now Doc Ford and his wife Audrey in 
Texas, always dressed pretty flashy, 
but most of the old timers didn’t dress 
up or show off their stuff too much. 

And there’s Mel the head, old 
Macklehenne from Detroit—he passed 
on a little time ago. Then Fast Freddie 
Fahs from Carolina—they found him 
dead of a heart attack right there in his 
shop. And there’s famous Jeff Baker 
from England. He’s been writing the 
story of his life for about ten years. He 
hopes to finish it this summer. He had 
a bad injury, you know. He was in 
Burma in the service—the only 
English gentleman in a company of 
Gurkhas. And when he went to help 
them with a fire they accidentally hit 
him up the butt with a high pressure 
water hose! But Jeff is a great friend 
and one of the most interesting people 
I’ve known. And of course there’s 
Huck Spaulding though he’s almost 
become a recluse, he hasn’t been to a 
convention in a while. 

JS: You’re still tattooing, do you do 
other artwork too? 

LR: A little. I didn’t have the inter¬ 
est to draw as much as I had to tattoo. 
In the food service business I did 
classic buffets where everything you 
decorated with was completely edible, 
and I consider that art. I still love to 
cook as my hobby—everybody should 
have a hobby, to get your mind 
cleared out now and then. 

JS: Did you ever paint or sculpt? 

LR: Well, with the buffets I used to 
do a lot of sculpture with cream 
cheese—a cream cheese log with 
birds on it . . . 

JS: What’s it like to work in medi¬ 
ums that are so fragile and transient? 

LR: I doesn’t bother me at all. At 
the buffets sometimes you’d have to 
take a knife and hack into the piece 
you just finished—people wouldn’t 
touch it. But I don’t mind making 
art that is transient. Life is very tran¬ 
sient. We’re all here today and gone 
tomorrow. —-Jan Seeger 
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TUneville 


THE 1970’s SHOW REDUX 

It Ain’t the Revenge of the Feathered Bangs, Baby 



That beast known as 1970s culture still 
roars. The sounds and images of that heady 
decade permeate contemporary music 
because the bands never really leave. 

They’re on classic rock radio or the 
touring circuit, the magic of the mar¬ 
ketplace endlessly regenerating them 
into reunions and CD reissues. We pay, 
they play, which makes this summer’s 
concert pairing of Aerosmith and Kiss a 
telling statement of dollars and drama. 

We can’t forget that the ’70s was a 
decade of ambition in popular music, 
not while the rock and roll all night 
guys are staging their shows alongside 
the dream on guys. Nor while we 
have the return of Fleetwood Mac to 
remind us of the creative space 
between radioland singles and pop’s 
experimental possibilities. Nor while 
we can listen afresh to The Who while 
they were in search of rock utopia. Nor 
while we behold the Allman Brothers 
Band, whose fans know that “hittin’ 
the note,” the title of the group’s first 
CD since 1994, alludes to a phrase from 
their early years describing peak 
moments of jam band euphoria. Have 
a nice day, pass me the new aluminum 
biscuits: 

® ® ® 

Fleetwood Mac came out in the 
spring with their first album in 16 years. 


That and reports in the music 
press about more of the group’s 
famous infighting, tinge the 
album with a finality just as the 
band pulls of something so bold, 
fresh, and welcome. 

With Christine McVie sitting out this one, 
the pared down version of the Mac comes 
off like a Lindsay Buckingham / Stevie 
Nicks project with the groovy, grizzled 
rhythm section of Mick Fleetwood and 
John McVie. Even without lady McVie’s 
sublime talents, the 18 songs on Say You 
Will (Reprise) bristle with passion and 
invention. 

This is a band that’s still tussling 
between Rumours and Tusk , and so the 
tracks alternate between Buckingham’s 
politics of the personal (he’s rocking hard¬ 
er and faster than in any other single 
album) and Nicks’ songscape where frag¬ 
ile and mystery-laden women meet their 
consciences. This is a band still expanding 
the range of the pop song to especially 
powerful effect on “Miranda,” “Murrow 
Turning Over in His Grave,” and 
“Peacekeeper.” 

The album ends with a startling pair of 
adieus, “Say Goodbye” and “Goodbye 
Baby.” That and reports in the music press 
about more of the group’s famous infight¬ 


ing tinge the album with a finality just as 
the band pulls off something so bold, 
fresh, and welcome. 

• • ® 

Hittin’ the note indeed after reshufflin’ 
the lineup yet again is the Allman Brothers 
Band. Warren Haynes, once the secret 
weapon of the ABB, is back, a juggernaut 
force on guitar, vocals, songwriting, and 
co-production. Replacing the dismissed 
Dickey Betts is Derek Trucks, whose gui¬ 
tar work gives a lot of yin to the yang. And 
with a voice as supple yet impassioned as 
ever is the enduring Gregg Allman. 

The final cut, Haynes’ mostly solo 
acoustic blues “Old Friend,” is the most 
disarmingly fresh on Hittin’ the Note 
(Peach/Sanctuary). Otherwise, it’s a tour 
down the familiar paths with, well, old 
friends, right down to the obligatory 12- 
minute “Instrumental Illness” jam. The 
dual guitar work transcends mere guitar 
noodling to points of kinetic dance, and 
the percussion, supplied by Butch Trucks, 
Jaimoe, and Marc Quinones, has never 
been captured in the studio this well. 

So even if the parts come off as pro 
forma southern blues and boogie and 
Macon, Georgia, jazz, the textures are as 
rich and dense as kudzu, and when 
Haynes spars with Trucks and Allman 
sings of rogue lovers and the road, there’s 
still magic in the mix. Allman sings as 
earnest as a pilgrim on his way to 
Canterbury, even on the rather lugubrious 
blues ballad “Desdemona” but especially 
on the Stones’ “Heart of Stone,” so it’s 
never less than interesting as he tours the 
blue highways of love and loneliness. 
Even if know what you’re gonna get when 
you get there. 

• ® © 

In the reissue category, Universal’s new 
Deluxe Edition of Who’s Next ought not 
pass without comment. Thirty-four years 
ago, the Who were cresting after the 
acclaim and sales of Tommy , and we can 
now look back on the early 1970s as the 
quartet’s peak—of their musicianship and 
album craft, their mythology, and, as we 
learn in Pete Townsend’s liner notes, their 
consumption of alcohol. 

The Deluxe Edition line repackages 
seminal albums. Each contains a 2-CD 
remastered version of the original work 
(yes, you can hear the difference), scads of 
bonus tracks (usually unreleased alternate 
takes and period-piece live recordings) as 
well as amped-up packaging. 

Who’s Next is ideal for this boxed set- 
lite treatment. It began as Lifehouse, 
whose concept centered on a futuristic 
totalitarian society that would be rejuve- 
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My ears still cock to the clarion call of these keys now as they did 
years ago when I heard it seeping through the neighbor’s windows,, 


nated by the purity and power of rock 
music and the cohesive force of its 
community. Lifehouse would be part 
concert film and impromptu rock theatre, 
with a set of songs of mystical muscular¬ 
ity. Townsend suggested in the press 
that Lifehouse could change the rock 
movement. 

Didn’t happen. The project fell under 
the weight of its overweening ambition 
mixed with substance abuse and, again 
according to Townsend’s own telling, the 
fact that the Who’s manager Kit Lambert 
didn’t assume the vital role of project 
mentor as he did with Tommy . 

But the album still thoroughly com¬ 
pels. There’s the hippie free love of 
“Love Ain’t for Keeping” and John En- 
twistle’s noir tale of love’s revenge, “My 
Wife.” There’s meaty, beaty guitar and 
Roger Daltry’s unparalleled command of 


the mike as he sang of hope and world 
weariness. And the synth programming 
that began and ended the album, “Baba 
O’Riley” and “Won’t Get Fooled Again,” 
tattooed its figures on many a brainpan. 
My ears still cock to the clarion call of 
these keys now as they did years ago 
when I heard it seeping through the 
neighbors’ windows or booming out of 
nearby car stereos, instructions coming in 
from the Mother Ship. 

The bonus material—early takes and 
a rippling 14-song live set from London’s 
Vic Theatre in 1971—is revelatory. The 
sessions in New York in March 1971 
show grit and gleam, even if the band hit 
upon the right formula in May and June 
sessions under producer Glyn Johns’ 
tutelage. A fitting showcase of the great¬ 
est compromise album of all time. 

—Frank Booth 
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Today’s NBA players are superstars in every sense of the word. 
They’re big: physically, financially, and culturally. 


Slinging Ink _ 

Tattoo Tomes 

In The Paint: 

Tattoos of the NBA and 
the Stories Behind Them 

By Andrew Gottlieb 

Allen Iverson might be the most tat¬ 
tooed player in basketball (22 at last 
count). His contentious nickname, 
“The Answer,” is tattooed on one arm. 
“Only the Strong Survive” is inked 
onto the other. But what do those 
Chinese letters on his neck mean? 
Why does he have what looks like a 
paragraph in Arabic tattooed on his 
body? What’s that picture snaking up 
Reggie Miller’s neck? Is that leopard 
skin tattooed on Corey Maggette’s 
shoulder? 



Tattoos NBA and the ? 

H BY ANDREW GOTTLIEB 



These are only some of the questions 
that are answered in in the PAINT. NBA 
players are superstars in every sense of 
the word. They’re big: physically, finan¬ 
cially, and culturally. Ten years ago the 
only player with tattoos worth mention¬ 
ing was Dennis Rodman and he was 
considered a freak. Today, at least 70 
percent of the league is tattooed, and 
we want to see the images and know 
why they’re there. What’s the story 
behind Brian Grant’s choice of Bob 
Marley above the words “The Prophet?” 
How about Doug Christie’s picture of a 
child and a woman framed by what 
looks like a broken heart? And just how 
did David Robinson manage to get 


through three years in the Navy and 
over a decade in the NBA without going 
under the needle? 

Some of the best tattoos in the NBA 
can’t be seen on the court: they’re hid¬ 
den under jerseys, inside socks, beneath 
armbands. Scott Pollard’s “Son of 
Poison,” Mike Bibby’s “Team Dime,” 
and Lorenzen Wright’s “Scorpion” are 
kept out of sight, but they all have sto¬ 
nes and history behind them, in the 
PAINT uncovers these stories for the first 
time. 

Hyperion will publish in the PAINT 
as a paperback at $16.95 in November 
2003 . It will include 75 color and 
25 black-and-white photos. 
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TATTOOTIMES 

This is just a small sample of upcoming tattoo shows and conventions. We’d like to include as many events as 
possible, so if you have one you’d like to see on the list, send us the information 60 to 90 days in advance. Write 
to Tattoo Times, P.O. Box 3050, Agoura Hills, CA 91376. 


September 5-7 

Woodstock Tattoo & Body Arts Festival 
Woodstock, New York 
Information: 845-679-0007 
E-Mail: Info@woodstocktattoo.com 
Web site: www.woodstocktattoo.com 

September 6-7 
International Tattoo Expo 
Guadalajara Jalisco, Mexico 
Salon Fiests Bugambilias 
Information: 52 33 6140507 
E-mail: sammytattoo@axtel.net 
Web site: www.sammytattoo.com 

September 12-14 

Inkin’ Lincoln Tattoo Jamboree 

Rosemont, Illinois 

Radisson Hotel at O’Hare 

Hotel Reservations: 847-297-8464 

Information: 608-857-3100 

September 19-21 
12th Annual Inkslinger’s Ball 
Hollywood, California 
Palladium 

Hotel Reservations: mikeybuford@att.net 
Information: 800-824-8046 
E-mail: Saundersoa@aol.com 
Web site: www.inkslingersball.com 

September 27-October 4 
9th Annual Celebration 
of Body Art Jamaica 
Information: 414-425-2582 
www.jeannies-specialtytours.com 

October 3-4 

The Biggest Tattoo Show On Earth 
Secaucus, New Jersey 
The Meadowlands 
Hotel Reservations: 201-864-7300 
Information: 201-888-4343 
Web Site: starlighttattoo.com 

October 4-5 

3rd International St. Gallen Tattoo 

Convention 

Gossau, Switzerland 

Information: 4l (0) 71-244 16 36 

41 (0) 71-244 45 68, fax 

E-mail: Tattooconvention-sg@bluewin.ch 

Web site: www.tattoo-convention-sg.ch 

October 17-19 

4th Annual Mile High Madness 
International Tattoo Convention 
Denver, Colorado 
Holiday Inn 

Information: Jwalker@denvertattoo.com 
Web Site: www.denvertattoo.com 


October 30-November 2 
Tattoo Voo-Doo Expo 
New Orleans, Louisiana 
Landmark Hotel 

Hotel Reservations: 800-277-7575 
Information: 901-324-7924 
E-mail: Tattoovoodoo@aol.com 

October 31-November 2 
11th Annual Meeting of the Marked 
Pittsburgh, Pennsylvania 
Wyndham Pittsburgh Airport 
Hotel Reservations: 800-328-9297 
Information: 866-4TATTOO 
Web Site: Tattoopgh.com 

November 8-9 
2nd Annual Pen-NY 
Body Arts Festival 
Binghamton, New York 
Binghamton Regency Hotel 
Information: 

www.undertheguntattoos.com 

www.jonescustom.com 

November 21-23 
Richmond Tattoo Arts Festival 
Richmond, Virginia 
Information: www.birdltd.com 

2004 


January 15-18 
Marked For Life Female 
Tattoo Artist Expo 
Orlando, Florida 
Renaissance World Gate Hotel 
Hotel Reservations: 407-396-1400 
Information: 407-281-1228 
Web site: www.deanaskinart.com 

February 27-29 

SLC Tattoo International 

Tattoo Convention 

Salt Lake City, Utah 

Information: 

www.lostarttattoo.com 


EDITOR’S NOTE: 

The extraordinarily talented 
artist, Stephane Chaudesaigues, 
will be sharing a booth with Guy 
Aitchison at the Richmond Tattoo 
Arts Festival in November. Here's 
your chance to get some ink from 
this French master of the art. 
www.stephanechaudesaigues.com 
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Tempting it can be beneficial to your skin 


Was it Fate that made Greg D. do it? Or was it 
fate? Either way, by the time you read this, 
Greg may have already left his Fate Tattoo to 
its fate in Columbus, Ohio, and followed his 
stars out west, to a place where folks only 
have to look up towards them thar hills to 
know where they are . . . That’s right, 
Hollywood, baby. 

And why would a talented young man 
with seemingly boundless energy and a 
foolproof plan come to a place where 
shucksters and shysters thrive like rats in 
raw sewage? Precisely because of that, 
of course! “There’s a lot of junk out 
there,” says the 28-year-old Greg, whose 
personal motto might as well be New 
Skool or Bust. “Eighty-five percent of the 
shops there are crap!” 

Oh, come on now! He’s gotta be exag¬ 
gerating. Maybe eighty-two-and-a-half, 
eighty-three tops . . . 

“I was just out there for a week, check¬ 
ing out everything and saying to myself, 
‘oh my god, I can’t believe this!’ It was ter¬ 
rible. Even my wife, Andrea, who’s got 
nothing to do with tattooing other than 



she’s heavily covered, she was picking 
things apart, and we were agreeing that 
our worst in Ohio is probably the best 
there. We were visiting about eighty or 
ninety shops, looking for something inter¬ 
esting. Couldn’t find it.” 

While Greg’s imminent move may be 
good news for an apparently quality- 
starved Los Angeles, no one knows what 
it might do to Columbus, where Fate 
Tattoo has been one of the strongholds of 
the new skool thought of ink slinging. 
Bets are it will continue to do just fine 
under its new owner, Jack Parrill, who’s 
been with Greg pretty much since Fate’s 
beginning. In fact, the transfer of owner¬ 
ship of the shop was already finalized in 
May, according to Jack, so it’s mainly a 
matter of maintaining the standard cus¬ 
tomers have become accustomed to at 
Fate. “Greg’s simply waiting for his house 
to sell and settle a few more things, and 
he’s off,” says Jack, adding that while he’ll 
certainly miss Greg, he’s staying the 
course as the new captain, being ably 
aided by his talented crew. 



There’s Iggy, for instance, whose pen¬ 
chant for black-and-gray and portraiture 
nicely complements the anything-you- 
want attitude Jack himself displays, 
including—yes, you guessed it—new 
skool. Sure, Greg may be leaving, but that 
doesn’t mean Columbus’ new skool fans 
will be hung out to dry. “I have no pref¬ 
erence and do pretty much anything any¬ 
one asks for,” is how Jack puts it. “I just 
love tattooing, period.” 

And there’s Alejandro, or Alex to us 
Americans. Alex is a Costa Rican who, for 
a number of years, has been tattooing at 
Fate when he’s not in Costa Rica, where 
he’s got his own shop. According to Greg, 
Alex likes to do “a lot of Asian-style stuff,” 
while Jack insists he likes a lot of tradi¬ 
tional things and “he’s a big fan of Paul 
Booth.” Unfortunately, Alex was in Costa 
Rica at the time of this interview, so he 
couldn’t chime in and tell us what he 
thinks he likes doing best. “In fact, Alex is 
selling his shop right now and coming to 
Fate on a permanent basis,” Jack adds. 

At 31, Jack’s been in the business for 
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"I remember when I got that 
first tattoo, there were four 
tattoo shops in Columbus, now 
there are about thirty-seven." 

the past nine years, having started after 
getting his own first piece of ink. “I was 
hooked,” he says, and as luck would 
have it, Jack, born and raised in 
Columbus, was already there when Greg 
arrived from New Jersey, just passing 
through on his way to California. But 
fate intervened, quite literally, and 
Greg’s “quick stop” lasted a decade; he 
was working here and there before open¬ 
ing Fate Tattoo about six years ago, 
because “business just was that good,” he 
says. “Even on the first day we were 
open, I did about ten or twelve tattoos, 
and I’ve never advertised once. Every¬ 
thing’s just been word of mouth, which is 
the way I like it.”. 

Greg and Jack have both seen a lot of 
changes in Fate’s hometown over the 
years. While for Greg, the city has gotten 
a much more corporate tinge to it, with 
lots of mom-and-pop stores being 
replaced by chains “and everything 
becoming much more gray,” Jack sees it 
slightly different. “I remember, when I 
got that first tattoo from Tim Miller about 
thirteen years ago, there were four tattoo 
shops in Columbus,” he says. “Now, there 
are about thirty-seven. There’s one whole 
page in the local Yellow Pages dedicated 
to listing tattoo shops in the area. And 
Columbus isn’t that big a place.” 
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Since there's a new crop of 
students arriving in Columbus 
every year, the Fate crew 
gets a lot of first-timers. 

But Jack’s not too worried about all 
that competition. Fate Tattoo’s carved out 
a nice niche for itself, especially among 
the local student population. “Columbus 
has one of the largest campuses in 
the country,” he says, “and a lot of our 
customers are students. We do have a 
large percentage of repeat customers, 
but since there’s a new crop of students 
coming here every year, we also get a lot 
of first-timers.” 

The desired ink designs run the gamut 
from “extravagant, large custom pieces 
to small flash, like “simply the logo of 
their school,” he adds, indicating that 
in contrast to Greg’s future endeavors, 
Fate Tattoo does indeed have flash on 
the walls to serve “as inspiration,” as Jack 
puts it. 

Greg, on the other hand, can’t wait to 
open the doors to his new and—most 
importantly—absolutely flash-less tattoo 
studio somewhere near the famed inter¬ 
section of Melrose and La Brea, one of 
the trendiest areas of the preternaturally 
chic and constantly molting Hollywood. 
He is bent on making it there, because, 
for one thing, “I don’t want to have to go 
back to New Jersey, and I definitely want 
to get out of this weather here in Ohio. I 
want sunshine, beautiful scenery, and 
people to tattoo,” he says. “I don’t think 
I’m going to be taking away anything; I’ll 
be adding to it. L.A.’s supposed to have 
the best of everything, right? I want to 
come there, too.” 

While it may still seem impossible to 
some to separate Greg D. and his Fate 
Tattoo, the impossible will become reali¬ 
ty the minute Greg and Andrea—who, by 
the way, runs the couple’s budding mid¬ 
century-modern furniture empire—load 
up their entire holdings and hit the road. 
While the triumvirate of Jack, Alex, and 
Iggy will do its utmost to minimize the 
impact of Greg’s departure for their cus¬ 
tomers, Los Angelenos can brace them¬ 
selves for a veritable onslaught of new 
skool colors and—thanks to the lovely 
Missus D—a wave of hip new old furni¬ 
ture in their living rooms. — H.T. Booth 

To see what’s happening at Fate Tattoo, 
check out the shop’s website, 
www.fatetattoo.com. For more info on 
Greg and Andrea’s new adventures in 
LaLa Land, just go down to Melrose 
and La Brea Avenues in Hollywood and 
follow the crowds. Or call Fate Tattoo at 
614-299-9930; they’ll tell you. 
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NATALIE 

IRWIN 

Swan Lake, Steven 
King, and Old School 

Natalie Irwin has been a student of ballet for 
more than 16 years, the dancing slippers on 
her right arm in homage to that the lifelong 
passion. 

While she continues to train in classi¬ 
cal ballet, for the past two years she also 
has also danced into the ink world, a 
member of the crew at Jester’s Court 
Tattoo. “I’m an assistant, pretty much 
take care of the shop, schedule appoint¬ 
ments, and handle all the sterilization 
duties,” explains Natalie. The Pittsburgh 
studio is owned by artist Sean McCarthy 
while another of the shop’s artists who 
goes by the name of Shakey has also 
had a hand, a steady one, in the creation 
of her growing collection including her 
first, a pair of ballet slippers tiptoeing 
across her right arm. 

Natalie next took on the pin-up girl 
appearing on her left arm, followed by 
the illustration from Mark Ryder on her 
left sleeve and most recently the dagger 
and skull on her hip. Sean McCarthy 
inked both the pin-up girl and the hip 
piece while the Mark Ryden image was 
created by Brian Adkins who was inking 
at Jester’s but has since immigrated to 
California. “I chose the Ryden image 
because I’m a huge fan of Steven King 
and it appeared on the cover of his book 
Desperation. The pin-up girl is another 
ballet related image and a tribute to the 
sexy women of the forties and fifties. As 
for the dagger and skull theme, I went 
with that because I appreciate the old 
school look and wanted something a lit¬ 
tle tougher than what I had.” 

Natalie’s thinking of working some ink 
on her ribs as her arm and legs are out of 
the picture because of her dedication to 
ballet. As far as working at Jester’s Court 
she adds, “I really love it here, the guys 
here are awesome. I like seeing all their 
work and really appreciate what they can 
do with the artist’s needle. It’s a fun job 
that also gives me an opportunity to learn 
about operating a small business because 
I foresee becoming an entrepreneur 
myself someday.” 

We’re sure that Natalie will be pirouet¬ 
ting her way into an exciting and ink- 
filled future. 

—Paul Garson 
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DANIEL 

GONZALEZ 

A Baker’s Ink Is 
Icing on the cake 


Yes, you can have your ink and eat it, too. 
In this case, literally, the frosting on the 
cake was created by artist Daniel Gonzalez, a 
rising star in a very specialized field —the 

custom decoration of cakes based on his 
passion for flash as well as cars and 
motorcycles. But Daniel’s dedication goes 
deeper than the icing and the brilliantly 
colored creations he fashions from his 
family owned bakery, French’s Pastry 
located in Costa Mesa, California. 

He decorates tons of cakes and works 
the baker’s schedule of seven days a 
week creating edible sensations, the 
centerpieces for all kinds of events, from 
birthdays to anniversaries to pool parties. 
In fact, when we spoke to him he had 
just finished decorating two Maltese 
Cross shaped cakes for a motorcycle 
pool party. 

Asked if he could create a cake 
the size of a Harley or a hotrod car, 
he replies, “It would take me a 
week to come up with the hard¬ 
ware, but where there is a will 
there’s a way.” 

Recently Daniel showed up 
at the Artistry In Ink show in 
Anaheim with several of his 
piece de resistance , and 
he admitted he was 
nervous about what 
kind of reception he 
would receive at a 
tattoo convention. 

“As an artist I take 
my appreciation 
of the tattoo art 
very seriously 
and emphasize 
my passion for 
tattoos with my 
cakes. At the 
event no one 
expected a cake 
booth. At first 
I was very skepti¬ 
cal, but every time 
I looked up there were people 
gathered all around. The next thing I 
know I’m on stage giving Judy Parker her 
birthday cake and the photographers are 
clicking away. It was unreal.” 

Growing up in Orange County he was 
also immersed in his father’s interest in 
cars and became very familiar with the 
world of lowriders and tattoos, in fact 
doing some tattooing himself back in the 
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“When I design my own art I like to 
glorify what most people choose to 
ignore, which is everyday life.” 

day as he says. “Tattoos were every¬ 
where. As I got older my passion for 
hotrods, lowriders, and tattoos continued. 
Sixteen years ago my father bought this 
bakery, and I first tried baking but found 
that I wasn’t up to the crazy hours and so 
decided to focus on the creative side of 
the business. As I was already painting 
and sculpting I transferred that into mak¬ 
ing sculptures out of cake and icing. By 
word of mouth I started doing cakes for 
local bands, and one day realized that 
since I was making cakes that look like 
tattoo flash what better place to take my 
cakes than to a tattoo convention.” 

As for his own ink collection, Daniel 
explains that it reflects his own religious 
and mythological beliefs. “When I paint 
and design my own art I like to glorify 
what most people chose to ignore which 
is everyday life. People choose to ignore 
the downsides to life but I will create 
an image that will make it attractive and 
cause people to see it from a different 
perspective and so not judge a book by 
its cover.” 

His tattoos are also inspired by the 
famous Art Deco artist Tamara De 
Lempicka who relies on seductive, allur- 


“I will create an image that will make 
it attractive and cause people to see 
it from a different perspective.” 

ing, elegant images, beautiful shapes that 
also could be misinterpreted as twisted 
images because of their sharp corners 
and dark edges. The image on Daniel’s 
left forearm, a Depression Era woman, 
inspired by her work was tattooed by 
Franco Vescovi of Orange County’s Ink 
House, who also happened to be Daniel’s 
high school buddy. Franco next inked 
the Lady Luck on his right leg. Then 
because of competing work schedules, 
Daniel then hooked up with Jeremiah 
Barba of Outer Limits Tattoo, and to 
celebrate the birth of his daughter 
Tatyana Rose he decided upon a mural 
for his back. “I wanted a traditional, flash 
looking image that would capture the 
sense of pride, honor and happiness that 
my daughter gave me. So I chose a tradi¬ 
tional rose similar to a lotus blossom, a 
Cross and a shrine, two doves, and the 
sky parting in the background with two 
ribbons that will have her name added 
shortly.” You can be certain that lucky 
Tatyana Rose will have some very special 
birthday cakes. —Paul Garson 

For your own custom cake, call Daniel 
at French’s Pastries at 714-546-6386. 
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NOW THAT WE HAVE YOUR ATTENTION we feel the time has come to take 
a stand for what so many of us have worked so hard and long for. 

CREDIBILITY AND INTEGRITY IN THE BODY PIERCING INDUSTRY Body 
jewelry choices have reached an all time high in this fast growing business. 

INFERIOR, DANGEROUS & UNACCEPTABLE PRODUCTS have entered the 
market place. Commercial grades of surgical steel, titanium and other 
materials are wrongly being used for invasive body applications. The results 
can be frightening, as shown here. To avoid the liability, GET INFORMED. 
Tombstone's Mega Catalog of the Wildcat Collection will help you do just 
that. This 1 30 page collection of body jewelry and product information has 
become the professional body piercers choice. Learn why! 

PROTECT YOURSELF, YOUR CUSTOMERS AND THE INTEGRITY 

OF THE INDUSTRY. 


Tombstone's Mega Catalog is FREE to all shop owners 
and professional piercers. Call for your catalog today. 
Retail customers send $5.00 Cash or M.O. only. 

Phone: 386-255-3022 • Fax: 386-252-7141 

Tombstona Body Works • 166 South Beach Street, Daytona Beach, FL 32114 





Skin Art Timelines 


The news out of the New Found Glory camp 
came this spring with a bang: Nothing Gold 
Can Stay reached gold record status. Then the 
previous, self-titled album, did likewise. 

The good word came at the end of a 
10-month tour the band did in support of 
Sticks and Stones. Tattoo spoke to the 
group during a short pause in the rinse- 
and-repeat cycle of New Found Glory life 
as they were prepping for a set of sum¬ 
mer gigs in Japan and the Australian leg 
of the Warped Tour and then recording 
sessions for a 2004 CD. 


It’s been a intensely satisfying ride for 
the scrappy cotton-candy-punk quintet— 
Jordan Pundik (vocals), Cyrus Boolooki 
(drums), Chad Gilbert (guitar), Steve 
Klein (guitar) and Ian Grushka (bass). 

Launching out of the clubs in and 
around Coral Springs, Florida, in 1997, 
New Found Glory debuted with an EP, It’s 
All About the Girls , then caught the eye of 
Florida label Drive-Thru Records. Their 
full-length platter Nothing Gold Can Stay 
(Drive-Thru) burst with passionate cho¬ 
ruses and catchy riffs. The band followed 


up with the self-titled 2000 release on 
MCA/Drive-Thru, delivering the radio¬ 
cozy “Hit or Miss,” and they toured, 
released a 7-track, 18-minute cover song 
EP, From the Screen to Your Stereo , and 
toured some more. 

Working the pop-punk in the vein of 
blink-182, with whom they’ve shared con¬ 
cert bills, NFG has progressively honed 
what has become known as “emo-punk,” 
like the last record’s first single, “My 
Friends Over You,” a pretty straightfor¬ 
ward statement on core values. 
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“I get a lot of tattoos on tour, so it’s really hard for me to remember certain little pieces, where I got ’em and who 
did 'em . . . For me it’s like a kind of timeline. I know which tour and what part of my life I got each tattoo.” 


Those values are filtered and transmit¬ 
ted in equally fetching skin art. Guitarist 
Steve Klein is tattooed on his whole lower 
right leg, arms, stomach, and neck. His 
first tattoo came at the end of the band’s 
first tour, when he and singer Jordan 
acquired a star with Chinese letters for 
friendship. “It was somewhere in Florida,” 
Klein said of the shop. “I get a lot of 
tattoos on tour, so it’s really hard for me 
to remember certain little pieces, where 
I got ’em and who did ’em.” But that 


doesn’t mean Klein doesn’t plan the tat¬ 
toos or winds up with any regrets. “For 
me it’s kind of like a timeline. I know 
which tour and what part of my life I got 
each tattoo.” 

Klein’s arm reads, “rock and roll 
damnation.” Why? “Because I’m damned 
to rock,” he said jovially. “Music is my life, 
and all I do twenty-four/seven is play 
music or listen to music or be on tour. It’s 
my appreciation towards what I do.” In 
the same vein is “destined,” needled right 


across!his stomach, and the band name 
on his chest. 

Brent Vann, co-owner of Tattoo 
Revolution in Redlands, California, is 
NFG’s primary artist. Vann has done four 
of Klein’s tattoos, including the one of the 
face of his dog Cleveland, a Shar-Pei; that 
image was adapted for the face of the 
souvenir guitar picks that the band flips 
out to the audience. 

Vann has done two other band tats on 
Klein, who pays tribute to Alkaline Trio in 
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“I’m a person who does not get a tattoo on impulse at all. With me playing 
drums and moving all my extremities a lot, I was afraid of having it not 
heal well . . . Once I got that snare drum on there, it was, like, game on.” 


the form of skulls and a black rose and to 
Green Day. Klein explained: “Green Day 
is one of my biggest influences. That was 
the first band I listened to growing up that 
got me wanting to play the guitar and be 
in a band and stuff.” 

Drummer Cyrus Boolooki may be the 
least tattooed of the band, but his ink tells 
a convincing and coherent tale on his 
arm. His first tat was a black star that he 
got three years ago with other members 
of the band at a shop in south Florida. 
“I’m a person who does not get a tattoo 
on impulse at all. With me playing drums 
and moving all my extremities a lot, I was 
afraid of have it not heal as well.” 

His second tattoo, a snare drum with 
flames licking his arm nearly to his elbow, 
opened the gate. The Vann-inked snare is 
turquoise with sparkles, and it reproduces 
the look of his custom drums, right down 
to the holes in the side. “Once I got that 
snare drum on there,” he said, “it was, 
like, game on.” 

Vann retooled the black star, adding 


white grooves to resemble a vinyl record 
and a gold outline, signifying the band’s 
gold record status, and did two more 
pieces on Boolooki’s arm. One is a pur¬ 
plish planet on the top of his shoulder 
with “NFG” written in gold. “It’s the start¬ 
ing part of my arm. It’s telling you, this is 
what I am, a part of New Found Glory.” 

Below that is a cartoon adaptation of 
the cover of Sticks and Stones with a pic¬ 
ture of a young girl wrestling with a guy. 
“I had Brent look at that [CD art] and 
told him, ‘Whatever you do, I don’t want 
it to be realistic. I want it to be very col¬ 
orful and cartoony and abstract looking.’ 
He came back with a mockup of it that 
was amazing. It’s basically a girl kicking 
the crap out of a guy, and it resembles the 
cover of our CD.” 

Boolooki said his next tattoos will sim¬ 
ilarly spin off from the band’s other CD 
art. “By the time I’m done, my entire left 
arm is going to be a timeline.” 

—Frank Booth 

See www.newfoundglory.com 
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SENSATIONAL BODY PIERCING JEWELLERY 
FREE CATALOGUE AVAILABLE 

The Wildcat Collection -16 Preston Street, Brighton. BN1 2HN. England 
Tel: +44 (0)1273 323758 Fax: +44 (0)1273 278103 Credit Cards: +44 (0)1273 233758 
email: info@wildcat.co.uk web: www.wildcat.co.uk 


Shirk Design - www.shirk.co.uk tel: +44 (0)1273 207347 










the best in skin art 
from around the world 

Here's a look at the finest collection of skin art you'll see anywhere. Men's 
tattoos, ladies' tattoos, tattoos from the wild two-wheeled world of the biker, 
rock 'n' roll—you name it, it's all here. Some of the pieces are large, some are 
small. There are cover-ups, intricate work, simple pieces. And this is your 
section of the magazine. Do you know of some tattoo work you'd like to see on 
these pages? Just send us clear, color slides (we pay $25) of the tattoo work. 
Don't forget to include the artist's name, photographer's name, and a model 
release for each picture. Tattoo magazine cannot be held responsible for 
submissions or damage to same in the mail. No holding fees will be paid 
without prior written agreement. Enclose a self-addressed, stamped envelope 
if material is to be returned. Send submissions to Tattoo magazine, In The Skin, 
P.0. Box 3050, Agoura Hills, CA 91376-3050. 
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TATTOO & PHOTO: MEGAN HOOGLAND, CACTUS TATTOO, MANKATO, MINN. 
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TATTOO & PHOTO: DARREN ROSA, RISING DRAGON, NEW YORK, N.Y. 


TATTOO & PHOTO: WILLIE FAREDES, ALL SOULS, LOS ANGELES, CALIF. 

44 November 2003 TATTOO 


TATTOO & PHOTO: ALEX WEGNER, ALEX TATTOO, EHNINGEN, GERMANY 



















TATTOO November 2003 45 

























TATTOO & PHOTO:JOHN MONTGOMERY. TATTOO SYNDICATE, SAN BERNARDINO, CALIF. 







TATTOO & PHOTO:JOHN MONTGOMERY. TATTOO SYNDICATE. SAN BERNARDINO, CALIF. 



TATTOO & PHOTO:JOHN MONTGOMERY, TATTOO SYNDICATE, SAN BERNARDINO, CALIF. 

46 November 2003 TATTOO 



TATTOO & PHOTO.JOHN MONTGOMERY, TATTOO SYNDICATE, SAN BERNARDINO, CALIF. 































TATTOO & PHOTOJOHN MONTGOMERY, TATTOO SYNDICATE, SAN BERNARDINO, CALIF. 



TATTOO & PHOTOJOHN MONTGOMERY, TATTOO SYNDICATE, SAN BERNARDINO, CALIF. 



TATTOO & PHOTOJOHN MONTGOMERY, TATTOO SYNDICATE, SAN BERNARDINO, CALIF. 



TATTOO & PHOTOJOHN MONTGOMERY, TATTOO SYNDICATE, SAN BERNARDINO, CALIF. 


TATTOO November 2003 47 






























TATTOO & PHOTO:SSACHA LEHNE, PRIMITIVE ABSTRACT. STRASBOURG, FRANCE 
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Carolina Color 


The 1st Annual Charlotte Tattoo Expo 


Pirate Productions and Littlejohn’s Tattoo recent¬ 
ly hosted the First Annual Charlotte Tattoo Expo at 
the University Hilton in Charlotte, North Carolina. 
The three-day extravaganza was filled with excite¬ 
ment for all those who came out to see the show. 
Whether they were merely adding to an 
existing collection or picking out their very 
first tattoo, this event was for anyone who 
had an interest in tattooing on any level. 

Over 60 artists came out to support the 
first-year show. Among them, Jack Rudy, Joe 
Johns, Rodney Raines, Mike Cole, Chris 


Dingwell, Dave Martinez, Judy Parker, 
Deanna Lippens, and Robert Gault all the 
way from Hamburg Germany. 

On Saturday night, Chris Longo hosted 
the Live Tattoo Contest. This gave Chris, as 
well as anyone who was willing, a chance to 
show off their incredible ink. At the awards 
ceremony later, two special awards were 
given out—one to Chris Dingwell from 
Sanctuary Tattoo for Most Sensitive Tattoo 
Guy, and the other, to David Martinez for 
Artist of the Year. 


After the contest, “The Misdemeanors,” a 
live rhythm-and-blues band from Greens¬ 
boro, North Carolina, played into the early 
morning hours. Even then, the party on 
Saturday night continued at a late night bar 
and grill just outside the hotel. The artists 
enjoyed the relaxing atmosphere and were 
able to reunite with friends and meet other 
colleagues whom they may seldom get 
to see. There was an amazing amount of 
camaraderie among the artists and spirits 
were high. 
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It’s safe to say that The First Annual 
Charlotte Tattoo Expo left a lasting impres¬ 
sion on Charlotte—literally. Everyone who 
attended seemed serious about tattooing 
and were appreciative to be given the 
chance to have access to artists of this mag¬ 
nitude. Artists, as well as the public enjoyed 
being a part of the event, and are already 
looking forward to its return next year. 

—Flower Girl 

And the winners are . . . 


OVERALL MALE 

1st: John Fraley, by Cliff Raven, 

Robert Benedetti, Greg James 
2nd: Tim St. Clair, by 90 artists 
3rd: Stan Moretti, by Brendan Gallero, 
Shane Watkins, D.J. Ackerman, 

Doug Pound Tattoo 

OVERALL FEMALE 

1st.: Valerie Helton, by Hunter Spanks, 
Damian Voss Freize, J.G.’s Tattoo 
2nd.: Jade Winn, by Chris Winn, 

Rick Walters, Jeff Shea 
3rd.: Lisa Leonard, 
by Rodney Raines (mostly) 

FULLBACK 

1st.: Valerie Helton, by Hunter Spanks 
2nd.: Zayne Ward, by Rodney Raines 
3rd.: Tommy Morton, by John Rainey 

LARGE 

1st.: Carla Jones, by Rodney Raines 
2nd.: Jen Michaelson, by Chris Stuart 
3rd.: Jeff Larish, by Chris Stuart 

SMALL 

1st.: Robert Beck, by Tom Renshaw 
2nd.: Jimmy Bibb, by Chris Winn 
3rd.: Michelle Boatman, by Tom Boehm 

TRADITIONAL 

1st.: Ryan Buchanan, by Chris Stuart 
2nd.: Jeffrey Larish, by Chris Stuart 
3rd.: Jen Michaelson, by Chris Stuart 

COLOR 

1st.: Bryan Mayhew, by Billy Powell 
2n.: Jeffrey Larish, by Chris Stuart 
3rd.: Zeb Osborne, by Rodney Raines 

BLACK-AND-GRAY 

1st.: Robert Beck, by Tony Olivas 
2nd.: Trampas Alderson, by Harry Aron 
3rd.: Kevin Markie, by John Williams 

TRIBAL 

1st.: Tommy Morton, by John Rainey 
2nd.: Stacy Baker, by Charles Cain 
3rd.: Bill Dermody, 
by Caroline Hedgepeth 

CELTIC 

1st.: Khris Januzik, byjimjanuzik 
2nd.: Valerie Helton, by Hunter Spanks 
3rd.: Scott Sheridan, by Hans Drost 

MOM 

Willis Rudd, by Chris Dingwell 
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Single view table top 
displays 50 flashes 



Two tier floor - displays 800 flashes 



The World’s Finest 
Flash Displays 


Extensive line of 
table top, wail and floor units 
to maximise your display 
Super strong, easy to use - 
giving your studio an inviting, 
up-market image 

All units are complete - 
no hidden extras 

Ultra tough panels 

Choice of 15 Frame colors 

6 Binding colors 

Flat pack 





Triple view wall - 
displays up to 300 flashes 



Triple view “A Frame” - 
displays 150 flashes 
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Flashes not included—for illustration purposes only 


Special ^ 
Offer 

From 

$179 


Double View wall unit - displays 100 flashes 


Offer good through to 
December 31, 2003 


Lightweight polypropylene divided panels complete with anti-static, 
acid free, crystal clear film to protect and enhance your flashes 


SELWYNS LUC, 80 King Spring Road, Windsor Locks, CT 06096 

Tel: 860 623 4485 Fax: 860 623 4467 

e-mail: usa@selwyns.com www.selwyns.com 
























































































Obsessions: Live To 

Ride, Ride to Ink 


Dan Massey admits he’s obsessed with 
Harleys, women, and death—and of course 
ink. He’s well acquainted with his obsessions 
having survived several bike wrecks that 
brought the Grim Reaper’s shadow creeping 
all too close. With Harleys you find 
imagery of skulls, it’s a given, and Dan’s 
got his share, inked in dramatic black and 
gray, while his turbulent obsessions are 
also literally translated into a writhing 
scene of dark energy on his back. 

One artist was entrusted to express 
Dan’s inner maelstrom, Keely Tackett, 
who when Dan first met her was tat¬ 
tooing in Tucson. “I met her twelve to 
fifteen years ago after rolling into her 
shop one day on my Harley. I liked what 
she had to say and the rest is history. 
I’ve never gone to anyone but her since. 
She’s now an independent and travels 
doing guest spots, but we keep in touch. 
My first tattoo was a Harley shield on 
my left shoulder with three naked 
women on it. Of course I’ve had an 
obsession with motorcycles and women 
my whole life,” says Dan. 

His next ink, the battling dragons on 
his right shoulder, came about as the 
result of one of life’s cataclysms called 
divorce. “I got into a whole bunch of 
trouble, etc., etc., and the image repre¬ 
sents my attitude at the time, me being 
the one kicking the other dragon’s ass. 
Then I met my wife, Melanie, with 
whom I’ve been for seven years now. 

After I met her I added the swords that 
represent the slaying of the dragons 
and my internal dragons as well since 
she helped me calm down a lot.” 
Work then refocused on his left 
arm and Dan’s obsessions with 
Harleys and women and death. 
“I’ve been in many motorcycle 
wrecks and came too close with 
drugs and bikes. I added 
more naked women on 
my left forearm along 
with skulls on the inner 
part that all roll up to 
another naked woman 
and the words “Live Free 
or Die.” It’s obviously a 
slogan Dan takes very 
seriously. 

It’s also obvious that 
Dan puts a lot of thought into 
his intense imagery, sharing his ink 
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“We have about 45 
hours in my backpiece. It 
kinda signifies myself after 
death. I’m still going to 
be obsessing on women 
even in the grave.” 

visions with his artist. “Keely 
would draw everything free¬ 
hand on the spot. We have 
about 45 hours in my back- 
piece which was my last 
piece. It kinda signifies myself 
after death,” laughs Dan. “I’m 
still going to be obsessing on 
women even in the grave.” 

At St. Louis—his first 
National—and his second ink 
convention, Dan’s left arm 
took home Best Sleeve Black 
and Gray—Artist’s Pick. At the 
moment, as far as future ink 
plans, Dan tells us that his 
wife, already carrying ink 
from Keely, is next in line for 
more skin art. He’s been busy 
rebuilding his ’94 Fatboy that 
he customized himself. Due 
to a painful nerve condition 
in his feet, he’ll be towing a 
wheelchair behind his bike, 
obviously nothing slowing 
him down as he’s also gone 
back to school to study 
Wildlife and Rangeland Man¬ 
agement with an emphasis on 
biology. “I won’t give up 
riding; that’s for damn sure,” 
he laughs. He’s also enjoying 
his two children Grace 10 
and Amber seven and says, 
“They kinda rule my life 
now, and I will be staying 
here in Arizona until they’re 
in college.” —Paul Garson 
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Wicked and 
Tenacious Ink 


Cleveland residents Dave and Alice Engblom 
share the same name as husband and wife 
and the same artist as well, Don Folmer of 
Wicked Tattoo. However, Dave has taken 
his “vows” one step further. After an 
apprenticeship with Don, Dave (a.k.a. Lil’ 
Dave) himself is now creating tattoos as 
an artist at Wicked. 

Chronicling the history of her collec¬ 
tion, Alice says, “We’ve been friends with 
Don for a long time. He’s more than our 
artist, he’s family. Most of my big work is 
by Don,” continues Alice. “I started with 
the Bettie Page on my arm, then I got a 
big portrait of Marilyn Monroe on my 
thigh. We had a lot of fun working on 
that one, and I’d say it was my favor¬ 
ite. We’re in the process of working on 
my back where we’re putting together 
portraits of Bettie Page and Marilyn 
Monroe.” Asked why she chose these 
celebrities, Alice explains, “They are 
women of power who used their bodies 
to get what they wanted.” 

So far about 20 hours have gone into 
the backpiece with a couple more 
months of ink to go. In addition to the 
portraits, Don also drew the tribal piece, 
a cross on her neck, and the vampire 
chick as well as the biomechanical crazy 
stuff on her arm. “I come up with some 
of the ideas and then let Don go off and 
do his own thing. My right arm is his arm, 
and he can do whatever he wants with 
it. We’re also planning a portrait of my 
mother on my other leg.” There is 
another artist working on increasing 
Alice’s collection—her husband. “He 
just started one on my arm, a little 
clock and he’s doing a little cat on 
my stomach.” 

Asked how she and her hus¬ 
band met, Alice laughs and says, 
“I worked across the street from 
him, and he just kept coming in 
so at first I thought he was a 
stalker. Once he makes up his 
mind, he just doesn’t go away, 
but he grows on you.” 


ALICE & 
LIT DAVE 















Dave got the Chinese symbols on 
his back because “there was nothing 
better to do on my 20th birthday.” 

Dave, who’s also a machinist by trade, 
says the same thing about himself when 
he tells how he approached Don Folmer 
for his tattoo apprenticeship. “I wouldn’t 
go away. I did my four-year apprentice¬ 
ship and did it the old school way.” 
Describing his own first ink, Dave says it 
was the Chinese symbols on his lower 
back that spell out his name. “I got that 
because there was nothing better to do 
on my twentieth birthday. I searched 
through a bunch of shops and then found 
a business card from Don Folmer and 
liked the design on it so I went to him. 
From that point on, basically everything 
on me is custom, a collaboration between 
the two of us combined with his artistic 
talent. I’ve been going to Wicked Tattoo 
for a long time and finally finished my 
apprenticeship and have been tattooing 
at Wicked for two years now.” 

As Dave puts it, he and Don have 
been “hacking on it for the longest time.” 
Starting on his right upper arm with an 
initial plan just to do a sleeve, they just 



“Summing up his years of 
ink commitment, Dave says, “I love 
all of Don’s crazy stuff on me.” 

kept on pushing more and more ink. For 
his backpiece, they took a classic 
Soryama piece, blowing it up and inter¬ 
weaving it with Don’s original designs. 
Over a year went into the project involv¬ 
ing three- to eight-hour sittings once a 
week. Says Dave, “When you’re dead set 
on something, you go for it.” After the 
back was finished, they drew up the 
portrait of Jesus on his leg and more 
recently began another Soryama piece 
they’re placing on his left thigh. Dave 
estimates that after four years, they have 
over a thousand hours of ink time, and 
adds, “In another three years, I should 
have a full suit.” Summing up his years of 
ink commitment, Dave says, “I love all of 
Don’s crazy stuff on me.” 

Like Alice said, Dave doesn’t let go, 
and so it’s no surprise that he and Alice 
recently brought home a Bull Mastiff 
“puppy” named Joe that already weighs 
over 100 lbs. You can easily say they also 
have an inclination to tenacious and 
wicked ink. —Paul Garson 
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Eternal's Repro-Man 


How does Jay Wheeler maintain the edge to his artistry? The 
answer is simple: “I don’t overwork. I have probably been more 
relaxed than ever with tattooing. I work as little hours as pos¬ 
sible pretty much, and I don’t overwork it.” Eternal Tattoos 
accommodates Wheeler on his schedule, which averages a 
genteel 30 hours a week instead of the usual red-eye hustle of so 
many other artists. 

That credo may be simple, but there is nothing simplis¬ 
tic about it. It allows Wheeler to devote the attention to 
detail that makes the difference. The lines in his tattoos are 
straight and sharp, the points sharp, his colors opaque, his 
shading soft, and he takes no shortcuts. 

Wheeler probably couldn’t shortcut his strategy even 
if he wanted to. His name is increasingly associated with 
tattoo portraiture. “I get a lot of reproduction stuff, which 
is cool because I like to work with real subtle grays and 
really fine detail,” said Wheeler, who works out of the 
Livonia branch of Eternal Tattoos’ five locations in 
Michigan. “It’s not necessarily an artistic style although I 


am able to reproduce something that they want, such as a 
portrait or real detailed type piece that somebody might 
not want to take on.” 

Wheeler is a 12-year vet of the tattoo trade. He began 
his career with an apprenticeship at Eternal for owner 
Terry “Tramp” Welker, worked there for about three years, 
traveled for a year and then returned to Eternal. 

Reproduction tattoos can be dicey. Expectations run 
very high. Doing portraits of celebs and monsters from the 
movies is one thing. But doesn’t doing “in memory of” 
works ratchet up the pressure? “Yeah, a little bit. The 
whole mood of the event is a little sad. It’s a little uneasy. 
But then at the end, people are really happy about it and 
then it turns into a joyous thing,” he explained. 

With more than a decade’s experience, he looks back 
on the artist he used to be and says, “I was in a sense over¬ 
ly technical because I neglected pursuing a free art form 
that had I done a lot earlier, it probably would have been 
to my benefit. I see people nowadays just starting off 
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"I think people try to outline the portraits a little too much, put a 
hard edge where there shouldn't be a hard edge .. 


really getting into expressing their own 
particular style. In the past I suppose I 
wish I would have been a little more 
adventurous rather than honing down on 
technicalities. It is a double-edged sword. 
It improved my foundation “ 

Wheeler’s portraiture shows attention 
to contrast and depth of field in striking 
ways. “I think people tiy to outline the 
portraits a little too much, put a hard edge 
where there shouldn’t be a hard edge, 
or they tend to make it real flat by adding 
a real soft gray without putting deep con¬ 
trast for the darks and lights and having 
minimal value to the portrait. It could just 
reflect the individual style of an artist, but 
that’s not what I tend to do,” he said. 


In 1995, Wheeler went to Europe and 
worked with Mario Barth in Graz, Austria, 
and it’s a period he calls one of his most 
important in the development of his craft. 
“Even though I was there a short while, 
I was able to work closely with him 
and see what a real veteran of the new 
modern renaissance he was at the time. I 
got a lot of tips and pointers from him, 
and being there in Austria, I was able to 
loosen up and have more fun with the 
custom work. I developed that a whole 
lot,” he said, honing his knowledge about 
how machines ran to furthering his 
prowess in holding the machine, stretch¬ 
ing the skin, and doing freehand drawing 
on the skin. 
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Regarding laser removal. Jay says, "It's a very intense experience. You 
put on these blue goggles, and you see blue, and you feel this intense 
pain and you smell your skin. But I recommend people doing it." 


Wheeler cuts against the grain a bit 
by being only lightly tattooed. One is a 
pin-up of his wife, Lori, on his leg. 
Another is similarly conceived out of fam¬ 
ily ties. It is typified after a tattoo his 
father got, a slice of Americana inked by 
Tramp: a horseshoe and the word “luck” 
with a four-leaf clover. “Dad got his in the 
Marines in the Korean War time. He got it 
done in San Diego, I think, some sailor 
shop down there.” 

Wheeler’s left arm, the body part with 
the most visible coverage, has gotten the 
most attention lately. He once had drag¬ 
ons and skulls there, acquired early in his 
tattoo career. Five years of laser removal 
treatments have all but removed it. “It’s a 
very intense experience. You put on these 
blue goggles, and you see blue, and you 
feel this intense pain and you smell your 
skin. But, I recommend people doing it. It 
opens the doors to something that you 
want rather than settling for something 
that will just cover a pre-existing tattoo.” 

It must have something to do with the 


searing of the flesh. The laser removals 
mark a metaphysical break with the past 
for Wheeler: “All my tattoos now are very 
positive and represent something in my 
life. I’m glad to get rid of these [old tat¬ 
toos], not that they were bad but tend to 
have negative connotations.” Contrast that 
with the big arrow on his chest. “I can 
look in the mirror every morning and see 
it points up and see it represents an 
uplifting day or attitude.” 

It’s all part of a more deliberate way 
of life for Wheeler at home and on the 
job. “In the past, I used to work-work- 
work. That tends to keep things fresh and 
very serious for me. I really value my 
freedom and time spent at home, with 
my wife and our cats. When somebody 
comes in to get worked on, they get my 
full attention.” 

—Frank Booth 

Eternal Tattoos 

27590 Plymouth, Livonia, MI 48150, 
734-425-0428; www.jaywheeler, com 
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TheMadHatter’s 


Tattoos With Afternoon Tea 


Did you ever wonder how to, in the middle of 
winter, in the middle of Maine, get hundreds of 
tattoo collectors and some of the finest artists 
from around the world to leave the comforts of 
their hearths and homes, subject themselves to 
airport scrutiny, and journey through snow and 
frigid winds—for a tea party? 

Well, you’d have to be Lou Robbins, for 
starters. A terrifically nice guy and a true 
gentlemen, Lou, the original Mad Hatter, 
hosts the world-famous Mad Hatter’s Tea 
Party annually. And with the help of his 
son, daughter, and many of his grand¬ 



children, the event has been going strong 
for 16 years. And, yes, we are talking about 
Maine in the middle of winter, but Lou has 
crafted an inimitable festival of arts and 
fun, and it’s the very warmth of Lou and his 
family that draws the tattooed family back 
year after year to a skin art event that 
stands in a class of its own. 

A tea party, a tattoo convention—it’s 
February in South Portland, and The Merry 
Manor Inn buzzes like a reunion hall. Paul 
Massaro and his gang have just arrived 
from Washington State. Painless Jeff Baker’s 


playful British laugh floats through the 
room. The lovely Anna Paige has flown in 
from Hawaii, grabbing Bill Funk on her 
way. Juli Moon has never looked more 
radiant, and she’s celebrating 25 years of 
artistry. Trevor Marshall is serving up h;is 1 
collaborative Tribal Design Seminar. Bob 
Montagna and Shahn Anderson have their 
own tattoo room on the floor to rock-out 
in, and Bob outdoes himself again in the art 
show with a gigantic Mad Hatter doll 
almost as big as Lou himself. As a commu¬ 
nity, everyone relaxes, revisits, rejuvenates. 
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A solid three-day tattoo event—com¬ 
plete with afternoon tea and chamber 
music—this year’s program reads: “It is a 
pleasure to welcome you and your family 
to the 2003 Mad Hatter’s Tea Party. We 
hope that you all enjoy yourselves.” And 
everyone does. It’s why they all come out, 
braving snow and cold, to Maine, in the 
middle of winter. And why they’ll continue 
to come. . —-Jan Seeger 

And the winners are . . . 


WOMEN’S SMALL COLOR 

1st: Jeannette Marchand 

2nd: Lynn Fenn, by Michael Fenn 

MEN’S SMALL COLOR 

1st: William Ulwick, by Yushi Takei 
2nd: John Soulard, by Tommy Woodside 

WOMEN’S LARGE COLOR 

1st: Joanna Peel, by Scott Ibey 
2nd: Lauren Amerson, by Joe Bastek 

MEN’S LARGE COLOR > 

1st: Joe Delong, by Tony Civarro 
2nd: John Soulard, by Tommy Woodside 

WOMEN’S SMALL BLACK AND SKIN 

1st: Jeanette Marchand, by Tim Mossman 
2nd: Kristen Anderson, by Mike Bauchense 

MEN’S SMALL BLACK AND SKIN 

1st: Scott Coulter, by Vincent Bealmito 
2nd: Chris Kemp, by Rob Young 

WOMEN’S LARGE BLACK AND SKIN 

1st: Ann Peck, by Tom Ball 

2nd: Jenifer Noon, by Benjamin Moss 

MEN’S LARGE BUCK AND SKIN 

1st: James Kane, by Paul Booth 
2nd: A1 Mannarini, by Mark Herley 

FEMALE SLEEVE OR LEG 

1st: Patty Day, by Bald Bill 

2nd: Jeanette Marchand, by Angelo Miles 

MALE SLEEVE OR LEG 

1st: Pete Lozier, by Tom Murphy 
2nd: Pierre Poliquin, by Le Marc 

FEMALE BACK 

1st: Stephanie Greeno, by Jeff Dissinger 
2nd: Lady Amazon Brown, by Bald Bill 

MALE BACK 

1st: Corrett Nickerson, by Zappa 
2nd: Joe Delong, by Various Artists 

TRIBAL 

1st: Jeanette Marchand 
2nd: Angie Mozer, by Wiz 

CELTIC 

1st: Erin Maguire, by Danny Paine 
2nd: Mike Geherrety, by Miss Vicki 

REALISTIC 

1st: Deborah Mallioux 

2nd: Dan Shay, by Straight Jacket 

PORTRAIT 

1st: Sharon Trainor, by Dan Carroll 
2nd: Dan Malioux, by Juli Moon 

TATTOO OF THE DAY 

Friday: Jeanette Marchand, by Le Marc 
Saturday: Mika Lapolla, by Bob Montagna 
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DRAGON BUTTON DOWN SHIRT 
100% poly-rayon Sizes M-XXX 1735 
$34.95* NOW ONLY $18.00* 


SHEDEVILPUFF 

SPANDEXTOP 

50% poly/50% cotton. 

Sizes S-XL 1710 
$16.95* NOW ONLY $7.45* 


LADIES TIGER SHEER TOP 
85% nylon/15% lycra 
Sizes S-XL 1715 
$24 95* 

NOW ONLY $11.00* 


Call (800) 247-6246 

' ' Code: AZA171 

or(818)889-8740 

^Shipping Additional. 

CA residents add 8.25% tax 


pno? 


BACK ISSUES 


QTY 

U.S. 

Canada 

1-5 

$9.00 ea. 

$10.50 ea. 

6-11 

$6.50 ea. 

$ 7.50 ea. 

12-23 

$5.50 ea. 

$ 6.50 ea. 

24-47 

$4.00 ea. 

$ 5.50 ea. 

48 + 

$2.50 ea. 

$ 4.50 ea. 


Foreign 


Send us an email with the total 
number of issues you wish to buy 
and we will reply with the prices. 
Backissues@Bottomlinestickerco.com 


Back Issues 

Please circle issue(s) ordered 


i 


Spring Summer 

Fall 

Winter 



H ere’s an easy way 
to order your 
favorite back issue of 
Tattoo. With many 
issues already sold 
out, this may be 
your last chance 
to complete your 
collection. So don't hesi¬ 
tate, order your issues TODAY! 


Credit Card Orders Call: 

1 - 800 - 881-3849 

M-Fri 9:00 am - 5:00 pm EST • Fax 1-386-615-7875 


Or Clip & Send to: 
Paisano Publications, TAT 
530 N. Tymber Creek Rd. 
Ormond Beach, FL. 32174 
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□ Discover 
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Here's your big chance, so lis¬ 
ten up. We're looking for fresh, 
original flash art. Most artists 
take great pride in their flash 
collections. We'd like to share 
some of the better creations 
with our readers. If you've got a 
pattern that's got what it takes, 
we'd like to see it. Any and all 
styles of tattooing will be con¬ 
sidered: biker, traditional, mili¬ 
tary, Oriental, blackwork, neo- 
tribal, or full-blown custom; 
whatever makes you comfort¬ 
able. Designs can be black-and- 
white or color, you decide, but 
original art only, please. Every 
full page design will pay $75, 
and smaller designs pay $25. So 
what are you waiting for? Give 
us your best shot. If material 
is to be returned, include a self- 
addressed stamped envelope. 
Send your drawings to: Tattoo 
Flash, Box 3050, Agoura Hills, 
CA 91376. 




SPIKE BIEGANEK 

Viking Tattoo Studio 
Linkopin, Sweden 
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DEEMS 

Brooklyn, N.Y. 
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WORLD’S ONLY 

Tattoo School 


TATTOO ACADEMYl 

Since 1968 


PROFESSIONAL 
TATTOO TRAINING 
COURSES 

nlv A NOW 

OFFERING 

f[ * Exotic Piercing 

• Permanent 

^&° makeup 

(248) 398-TATU 
(8288) 

TATTOO-SCHOOL.COM 



The European School Of 
Professional Tattoo Art 

Call now lor a toorse prospectus: 
TEL/FAX: +44(0)1744 737091 

SHREVEPORT, L.A. & METRO DETROIT 


www.tattooacademy.co.uk 



PUCE YOUR AD IN 

(RMnm 


FLASH Y©U 

TATT®© ARTU, 

iT^HUi 

^ MAGAZINE^ 

And make the most of 
your advertising dollars! 


Compile Your^^C^^Money Orders 
Own Set xz Credit Cards 

Order Online 

CALL TODAY! 


WWW.FLASHYOU.COM 

818-889-8740 


PO Box 207 • Ontario Center, NY • 14520 
585.265.9011 


CHANGING 
YOUR ADDRESS? 

If you're moving, please let 
us know 6-8 weeks in 
advance. Send us both your 
old and new addresses. 

If possible, attach a label 
from a recent issue in the 
space provided. 

Mail to: 

Tattoo 

P.O.Box50045 ' 

Boulder, CO. 80322-0045 


Name_ 

Address 

City_ 

State_ 


Place 

your mailing 
label here. 


Zip. 




Body Jewelry 

Need Barbells For Under $1.00 ? 

Wholesalers Call 

877 Pierce 1 

S77 743723 1 

Retail Customers Visit Us At 
WWW.877PIERCE1.COM 
Best Quality ♦Best Service ♦Best Prices 


STEROIDS 




|! 

I: 


“DEC A-BOLIN"” 

Pharmaceutical Drug Delivery System 

incredible gains! Greatly 
increases strength, mass, 

: size... enhances Testosterone 
' levels by 337%. Deca-Bolin 
elevates Test, GHand 
Nandrolone levels as long as 
20 hours! 99% conversion to Testosterone. 

1 Vial & 5 Syringes $89.90 
2 Vials & 10 Syringes $159-save $20 
__» FREE Shipping • 


WWW.INJECTABLESTER0IDS.COM 


“SOMATROPIN 6X™ 

Growth hormone. Increases lean muscle 9%. 
Fat loss of 14%. Huge strength and endurance 
gains. Builds lean muscle. The most popular 
HGH used today. Produces dramatic gains. 

3-120cc Vials and 
20 Syringes $540 
• FREE Shipping • 

Send check or money order h 

ANABOLIC CHEM LA 

1927-A Harbor Blvd. #12 ; 

Costa Mesa 


Orders 
are filled 
within 3 
weeks. 




CA 92627 



J___ „ CHAD MARTIN 

J 2QQ0 SW/USA 1st* 2000 American Classic 1st 


GROWTH HORMONES 


STEROIDS 

Safe steroid replacement 
with absolutely no side effects! 

No prescription needed. 
Anything stronger would be illegal! 


TRIPLE XXX could 

f make other anabolic supplements obsolete! 

TRIPLE XXX 

ANA BOLIC COMPOUND 

Increases Testosterone 
levels to 337%! 
Testosterone is the most 
powerful anabolic mus¬ 
cle producing hormone 
found in the body. Triple 
XXX contains the newest 
anabolic on the market, 
5mg Dihydroxyflovone, 
5mg Boron, 500mg 
Tribulus Terrestris and 
50mg Androstenedione. 
IT HELPED THE GREAT HOMERUN RECORD! 




One Bottle, 90 Tablets $29.95 + $3.00 S&H 

Two Bottles 


(Special get 3rd FREE) $59.90 + $3.00 S&H 

FREE Underground Newsletter with order 

Name 


Address 

City 


State. Zip 

Phone 

( _) 


I Send Check or Money order to: , 

P.H.D.PHARMACEUTICALS 

301 S.EIm St., #304, Greensboro, NC 27401 

800-914-6859 





































































www.ELeeFlash.com 

Home of Edward Lee Flash ^ __ 

Douglas Heuton Mickie Kott J 

t Hugo's - Easy - Jason E 

The difference is QUALITY 

iality Products, Service, and Printing 

Satisfaction is 100% Guaranteed 


STICK* 

BY ARTISTS 


T-SHIRTS, HATS, POSTERS & MORE 

NEW STICKERS BY OLIVIA 
NOW AVAILABLE!!!! 


WHOLESALE / RETAIL 
CALL TO ORDER 
SEND $1 FOR A FULL 
COLOR CATALOG. 

| NO CATALOGS TO CORRECTIONAL FACILITIES 

1827 XIMENO AVE #322 
LONG BEACH, CA 90815 

i TEL: 562*997*8755 FAX: 562-997*8765 | 


E?3 


TATTOO FLASH SETS 

NOW AVAILABLE BY COOP. FORBES G MITCH O'CONNELL 


505 Northlake Blvd. 
North Palm Beach, FL 
(561)881-8287 

25 E. Blue Heron Blvd. 
Riviera Beach, FL 
(561)494-0910 


plack € attno Jflaslj 


1st Edition n 2 Sh«*ts«y, 
Highly 
Detailed 


Set T2-A/B... 

12 White 11x17- sheets ol large 
highly detailed reapers, spiders, 
dragons, bats, zombies, exotic I 
& erotic women, 1 lowers & 
i O/E & script letterings 

\all sheets laminated I 

Thick, Very Nice! 


Edition 
(12 Shoot Sol) 

Highly Detailed 


ltr.« Drawings m a nc* black loider I 

Set T2^cl 

2 White ir x 17" sneets ol large 
highly detailed medievii, wolfs, wise 1 
id Indians, eagles, assorted skulls, I 
replies, spxlers etc 

ALL SHEETS LAMINATED \ 
Thick, Very Nice! 


PLUS: 

tins Drawings in a men black iokicr 

-,{T2-D... 11" x 17 Sheetsl 

sheets of assorted heavy BOLD I 
letterings with shadows & f 
sheets of fancy SCRfPT type I 
lerings with shadows A TOTAL I 
F 12 SHEETS IN THIS SET 

ALL SHEETS LAMINATED I 
Thick. Very Nice Letterings! I 

s»c sh nn oo 

_ 1995 

3rd 

Edition (12 Sheet S«f) 

For C.O.D.s Cali 

Money Orders 
or Cashier's Checks Only 

FREE SHIPPING ^ ^ 

Besigns wv ®optia 

Overseas Please " ° 

add S5 00 Thanks 1 5728 Comeii St #T2 Lubbock, TX 79416 

ALL ORDERS PAYABLE to ine Artist Steve M. Goylia \ 


100 1 

s m a noe frack I 

( 806 ) 785-0003 


PLUS: t Drawfc , - :: nek lender I 


arena 


in 


US i 


Tattoo 
Piercing 
Branding 

.S.H.A. compliant | 

Sterile 

Environment! 

Service 
Needles & Ink 

Bloodborne pathogens 
CPR & First Aid Certified! 

|46 Ferry Street Newark NJ 07105i 
TollFree I-866-ADRENALIN 
www.feelARush.com 


BRAND NEW 
DTD FLASH SET 

by 

Christopher Robertsson 

of 

PRECISION TATTOO 

1571 Central Ave. 
Colonie, NY 12205 
See the entire set 
at 

www.tattooprecision.com 

100$ + 5$ SH - 10$ for overseas 
for 10 hard stock sheets 
of course the set includes 
outlines 

To order with Visa/MC 
Call 1-518-869-4869 
or send M/O to 
above address payable to 
Precision Tattoo 


















COLLEEN 

SPEIGHTS 

A Case of 
Anatomical Flattery 

This month’s installment of “Pearls of Inked 
Wisdom” comes to us in the form of a major 
piece of eye candy from San Diego, via 
Arkansas, where said eye candy was brought 
up. “When in doubt, always follow your initial 
instinct,” is the lesson to be learned today, 
and for a more detailed explanation of 
this theorem, let’s take a look at the love¬ 
ly Colleen Speights. 

“I’ve always wanted to have one big, 
crazy piece, ever since I was eleven,” 
says Colleen, who got her first two tat¬ 
toos one week after her 18th birthday, 
adding that because “everyone kept 
telling me that was a really bad idea, 
and I listened to them. So instead 
I got a couple of really crummy 
cherry pieces that now have to get 
covered up.” 

And there you have it. Blessed 
with terrific retro-perspicacity, 
you mumble something like, 
“well, I could have told her,” and 
you might be right. You might 
even have made the same mis¬ 
take in the past. Unlike Colleen, 
however, you are most likely not 
married to a talented tattoo artist, 
nor are you probably as cute as 
she is. Which are two reasons 
why you’re looking at her and 
not vice-versa. 

Moving on from the rose on 
her butt (“but you don’t have to 
mention that one”) and her 
ubiquitous ankle rose, which 
she got at a time “when I 
didn’t know anything about 
tattoos,” Colleen sort of skip¬ 
ped over some cherry blos¬ 
soms and the black-and-gray 
piece on her lower back, 
which a guy named Jeremy 
did, right into the tattoo-gun 
totin’ arms of an artist named 
Caine Speights, who covered 
one of her roses on . . . 
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For now, Colleen’s not really 
aiming for a whole body suit. Instead 
she’s more after what she calls 
“flattering anatomical placement.” 

“Hey, wait a minute!” you say. “That 
last name sounds familiar.” Sure it does. 
You’ve just seen that name at the begin¬ 
ning of this article. 

Putting two and two together, you 
come up not with five, but with the con¬ 
clusion that Colleen and Caine might 
either be siblings or cousins, or husband 
and wife. And as befits a good hubby, 
Caine has been responsible for much of 
Colleen’s ink. He’s done her entire snake 
sleeve, for instance, and the back of her 
neck, and the bees and dragonflies. 

The couple have also left Arkansas 
and come out West, to San Diego, where 
Caine works at Chronic Tattoos, one 
of the area’s most renowned shops. 
Colleen, who feels it was one of their 
best moves yet, also says, “Yeah, please 
plug that shop all you can. Everybody in 
there is awesome and have their hearts in 
their work.” 

But her love for the husband doesn’t 
preclude Colleen’s appreciation of other 
artists and their talents, and she’s already 
got her sights set on the competition . . . 
in a very loose sense. While Caine, who’s 
done her entire right arm so far, will get 
her back, too, she says that “the next 
time I make it out to Albuquerque, I want 
to have Jason Willis do something on 
my right calf, and I’m trying to find 
something—I don’t know what yet—but 
I’m saving something for Watson 
Atkinson, because I just love that guy. 
And Eric Merrill is another guy I’m really 
interested in.” 

Colleen finds nothing wrong with 
straying from her husband’s needle and 
tasting other men’s ink. She apparently 
has a whole list of people she’s trying to 
collect, although she does have a prob¬ 
lem with staying virtuous in the process. 
No, it’s not what you might think. It’s her 
patience. “I hate waiting and I want it all 
right now,” she laughs, “but I’m really try¬ 
ing to pace myself.” 

She does not, after all, want a whole 
body suit. Instead, she’s more after what 
she calls “flattering anatomical place¬ 
ment,” but she also says that “when I’m 
sixty-five and the rest of it looks like heck 
anyway, I’m probably gonna want to put 
something pretty on it, so I’ll probably 
end up covered anyway.” 

Suddenly waxing philosophical, she 
sighs and says, “Tattoos are something 
personal and permanent in our injection- 
molded throw-away culture.” 

We couldn’t have said it better. 

— H.T. Booth 
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TATTOO DIRECTORY 


CALIFORNIA 

DA WEI TATTOO 

Artists: Dawei Zhang & Lily 

2336-A El Camino Real, Santa Clara CA 95050 

(408) 983-0833 

JIMI'S TATTOO & 

BODY PIERCING 

407 East Hueneme Rd.,Port Hueneme CA 
93041 

Ph: (805) 488-9190; Fax: (805) 488-8801 
email: jimista2@gte.net; www.jimistattoo.com 

PURPLE PANTHER DESIGNS 

Artists: M., Graham Chaffee, 

Larry Z, Rachel Bickley, 

Dan Rainha & Ace Farren Ford 

7560 Sunset Blvd., Flollywood CA 90046 

(323) 882-8165; www.purplepanthertattoos.com 

STUDIO CITY TATTOO 

Artist: Rockwood, Nina, Henry “the Wanderer”, 
Rivers, Capt. Dave & Josh Carter 
Rockwood from Hawaii by appointment two 
times a year. 

Piercers: Clay, Side Show Nick 
11032 Ventura Blvd., Studio City CA 91604 
(818) 769-4049 or (213) 4tattoo 
12-12, 7 days a week 

TATTOO TIME 

Artist & Piercer: “Dammit Dave” Climer 
1570 Yosemite Pkwy., Merced CA 95340 
(209) 388-1067; Fax: (209) 388-1068 

DELAWARE 

EXPLOSIVE TATTOO 

Artists: Toby & Billy, Jimmy 

Piercer: Aileen, Eryk 

Rt. 13S New Castle, DE 

(302) 322-3457; www.explosivetattoo.com 

FLORIDA 

DEANA'S SKIN ART STUDIO 

Artist: Deana Lippens, Rudy 
PO Box 189, Christmas FL 32709 
Phone/fax: (407) 281-1228 
www.deanaskinart.com 

HAWAII 

SUDDEN RUSH TATTOO 
& BODY PIERCING 

In the Century 21/ Ron Nakatsu Building 
94-378 Pupupani St, #102, Waipahu HI 96797 
(808) 677-6256 

MARYLAND 

EXPLOSIVE TATTOO 

Artists: Dave, Jamie, JJ & Dierdra 

Piercer: Dave 

Rt. 50W Salisbury, MD 

(410) 548-9887; www.explosivetattoo.com 

MICHIGAN 

S.C. TATTOOING & 

BODY PIERCING LLC 

Artists: Tom, Is & Brad Piercer: Maggie 
6834 Jackson Rd., Ann Arbor Ml 48103 
(734) 327-4311; Open 7 Days 

SPLASH OF COLOR TATTOO 
& PIERCING STUDIO 

515 E. Grand River Ave., Suite F 
East Lansing, Ml 48823 
(517) 333-0990; www.splashtattoo.com 
splashofcolor@sprynet.com 


MINNESOTA 

CACTUS TATTOO & 

BODY PIERCING 

Artists: Megan Hoogland, Rob Foster 

& Karl Schneider 

Sr.Piercing by Julie Olivia 

Piercer: Medeba Ische 

307 N. Riverfront Mankato, MN 56001 

(507) 387-6601 www.cactustattoo.com 

MISSOURI 

GOLDENLANDS 
TATTOOS & BODY PIERCING 

Artists: Gary, Mitch, Shannon, Rich, 

Cat and Kay 

8768 St. Charles Rock Rd. St. Louis, MO 63114 
(314) 423-0530; www.goldenlands.com 

NEW JERSEY 

LUCKY'S TATTOO 

Artists: Nancy Cruz & Dan Rosini 
406 37th, Union City NJ 07087 
(201) 617-4545; www.luckystattoo.com 

NORTH CAROLINA 

SKIN DESIGN TATTOO 

Quality Artwork By: Sam Yim, 

Robert Pho & Charley 

1225 North Main, High Point NC 27262 

(336) 886-3381; Appointments or walk-ins 

www.skindesigntattoo.com 

OHIO 

EASYRIDERS OF COLUMBUS & 

TATTOO STUDIO 

Artists: Mike Neal, Jason Graham, Kristy 
Graham 

Piercers: Zane and Ryan 

611 East Broad St., Columbus OH 43215 

(614) 224-9400 

GERMANY 

Country code 49 

JESSE JAMES 
TATTOO STUDIO 

Artists: Major Tom 

Casterfeld Str. #93 

68199 Mannheim-Neckarau 

Tel: 011491737463830 Fax:0114916092693497 

www.jessejames-tattoo.com 

TATTOO ELITE BY MANU 

Artist/Piercer: Manu 

Acker Str. 30, 92249 Vilseck, Germany 

www.tattooelite.com;Tel: 0114996626226 

MEXICO 

TAXCO TATTOO 

Artist: Ramon “Tigre" Perez, Piercer: Sarny 
Calle Bravo,256A Zona Centro, 

Saltillo, Coahuila, Mexico C.P. 25000 

Tel. 011-52-8444-1128 

Email: TaxcoTattoo@yahoo.com 

SWITZERLAND 

BASEL TATTOO & BODY ART STUDIO 

Tattooing & Body Piercing since 1990 
Artists; Dave Holm, Sam Pellaton, 

Christian Nguyen, Rolli Camenzind 
& world famous guest artists 
Steinenvorstadt 13, 4051 Basel, Switzerland 
Tel +41 (061) 225 9025; Fax +41 (061) 225 
9026 

email: info@body-art.ch; www.baseltattoo.com 








































RITCH 

YACCARINO 

Egypto-mech to the Max 

Describing his entry into the world of ink, 
Ritch “The Ru” Yaccarino laughs and says, “A 
lot of my sister’s boyfriends were plaqued up, 
and I got a couple little pieces on my ankle 
when I was fourteen with a Walkman motor 
and a guitar string, since then the scene I ran 
in was covered in ink.” 

The Costa Mesa, California, resident 
added a couple dragons on his arm but 
then went through a long dry ink spell 
until he met “The Schultz.” He refers to 
artist Steve Schultz, owner of Costa Mesa 
Tattoo. “I met him through friends, told 
him basically what I wanted to do, and 
just let him throw it out.” 

Steve retouched the dragons, bringing 
the tired, 10-year-old creatures back to 
life. “Yeah, they were expanding, so I 
wanted to see if Steve could fix that, 
and once I saw what he did, I was just 
blown away. I then found some torment¬ 
ed images from H.P. Lovecraft and Steve 
plaqued those on my right arm. He also 
created this eerie kind of old wizard guy 
on the top of my shoulder and I was 
just in love with what he was doing. He 
next came up with the two columns of 
intricate faces on my right arm. I showed 
him some ideas and shebing, shebang he 
cranked them out.” 

A fan of Aaron Cain’s work, Ritch then 
came up with a new game plan. “I said 
what if we ran like some Egyptian crap in 
the Egypto-mech. I gave him two or three 
concepts and he started throwing down 
with the King Tut on the left arm. I want¬ 
ed a scary bird and he threw down this 
Egyptian hawk and from that point I said, 
let’s just go, bro!” 

Ru explains that while his left arm has 
the Egypto look Steve also incorporated a 
full spectrum of civilizations, everything 
from Easter Island to Roman, from 
Stonehenge to Babylonia, from Nepalese 
to Incan. “I had told him that I wanted to 
represent all the great civilizations and 
how they are inter-related, part of the 
continuum of history. People sometimes 
think it’s all Egyptian, and in fact, a lot 
of times people come up to me and ask, 
are you Egyptian? It’s like someone com¬ 
ing up to a collector with a lot of 
Traditional Japanese ink and asking, ‘hey 
are you from Japan?”’ 
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In trouble with his fiancee over his 
ink time Ru got himself out of the 
dog house with his mermaid tattoo. 

You might notice a mermaid in the 
mix, and Ru explains, “At that point I was 
in a lot of trouble over my ink time, 
about a 100 hours in the arm, and so I 
went home and grabbed a picture of my 
fiancee Diana and used her for the face 
of the mermaid. Steve and I decided to 
get me out of the dog house and throw 
her on my arm. She was pretty frustrated 
with me spending about every other 
night at the tattoo shop, so that was in 
homage to her for all her patience.” 

Plans call for more medieval images to 
complement his dragons while his back 
and chest will be Egypto-mech merging 
into some alien spaceship ink mixed in to 
the brew. A hint of that can be seen in 
the small red alien in the incubator on the 
back of his left shoulder. 




“For me it’s all about enjoying life as 
much as I can while I’m here and 
creating as much havoc as I can.” 

As far his nickname “Ru,” Ritchie 
explains that it comes from playing in 
punk rock bands. He laughs and says, 
“So I’ve taken it to the next level and 
formed my own religion that’s called 
Rudism. I don’t preach anything and like 
to say it’s all based on positive energy. 

“Now I’m right in the middle of start¬ 
ing a new project, a band called ‘The 
Bumpin’ Uglies’—an Orange County 
punk band that’s kind of a mix of 
’70ish/Pistolish/rock and roll/screamin’ 
Chuck Berry. All the band members are 
pretty much blasted up with ink, and it’s 
a good time, a great way to get out the 
energy. For me it’s all about enjoying life 
as much as I can while I’m here and cre¬ 
ating as much havoc as I can.” 

—Paul Garson 
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Here’s a look at some of the folks working ^ 
aroun the tattoo world. If you know an artist 
who deserves some recognition, why not send 
a color photo of him or her at work? Include 
some information about the artist and his/her 
work. Send it to: Pushing Ink, Tattoo Magazine, 

P.O. Box 3050, Agoura Hills, CA 91376-3050. 
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David Martinez is a tattooist from Spain currently working at the Spiral Tattoo Company in Fox’s Bow, Limerick City, Ireland. He’s been tattoo¬ 
ing there for a year, and improving his tattoo skills as well as learning a new language. 



Danny Pain works out of Lucky’s Tattoo Parlor (406 37th Street, Union 
City, New Jersey: 201-617-4545). He’s pictured here with his good 
friend Talia who is, obviously, a very satisfied customer. 



Jen Carmean has been tattooing since 1995, and has held a chair at 
Shotsie’s Tattoo West (2915 Route 23 S, Newfoundland, New 
Jersey; 973-697-0032) for the past seven. 
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FOR MEN AND WOMEN 


DOES SIZE REALLY 
MATTER? Q( ccuyse il 2ces[ 

BREAKTHROUGH PENIS ENLARGEMENT METHOD 

The MAGNA-RX+ Penis Enlargement System is the easiest, fastest and safest doctor-recommended way to add 2", 3", even 5" to your penis. 
In just a few short weeks, you and your lover will be amazed as you watch your penis become bigger, thicker and harder. No penis enlargement 
system, pump or pill is easier to use, works faster, or is more effective than the MAGNA-RX+ Penis Enlargement Formula. 


THE WORLD’S #1 PENIS 
ENLARGEMENT FORMULA 


In the past year, demand for MAGNA-RX+ has exploded as word of 
mouth spreads about what medical experts have called the world’s 
most powerful Penis Enlargement Formula. Dr. George Aguilar has 
led a dedicated team of accomplished biochemists working in one of 
this country’s most state-of-the-art pharmaceutical 
laboratories to create MAGNA-RX+. The result 
of their diligent, disciplined work is a pro¬ 
prietary, all-natural botanical formula for 
men, just like you, who want bigger, 
thicker penises... FAST! 

See what thousands of satisfied men 
(and their lovers) have already discov¬ 
ered: MAGNA-RX+ is the world’s #1 
best-selling Penis Enlargement Formula 
for one very simple reason: IT WORKS! 


best results as quickly as possible. That is the secret of our success! 
With the MAGNA-RX+ system, you can skyrocket 2", 3", even 5" in 
60 days or less with nothing else to buy ever again. 

WHAT RESULTS CAN YOU EXPECT? 

Use the MAGNA-RX+ Penis Enlargement Formula once a day for 
three to five weeks and you will: 

• Increase penis size by two to five full inches 

• Enjoy a thicker, fuller penis 

• Experience more confidence and self-esteem 

• Satisfy your lover like never before 

BUY 1, GET 1 FREE (A $60 SAVINGS!) 

Need another reason to try MAGNA-RX+? How about 50% OFF our 
regular price! MAGNA-RX+ normally retails for $59.95 for a 30-day 
supply. But if you order now, we'll include a second month’s supply 
absolutely FREE! Imagine being able to increase your penis size up 
to five full inches for less than a $1.00 a day! 


SATIVOL 

Tests Prove: A Sex Solution For Men And Women! 

This amazing pill gets everyone ready to go! The secret 
is an enzyme found only in certain grasses. It works on 
the libido centers of the brain. A manufactured, highly- 
concentrated dose of that enzyme has a pronounced 
effect on humans! 

Safe And Proven Effective! 

Sativol was found effective in two research studies, 
proving it measurably increased horniness, erections, 
and pleasure. 

• Enjoy big, powerful, throbbing, erections with 
no letdown 

• Enjoy a horny feeling of wanting sex more often 

• Enjoy a renewed sex life at any age (providing 
reasonable health) 

• Enjoy women who are once again eager to be 
sexually active 

Regularly $75.00 60 CAPSULES ONLY $49.95 

MOTIVATOR 

Motivate her with just one of these tablets (use as 
directed and with her permission), giving her intense 
sexual feelings in about five minutes. Best of all, the 
effect lasts for a passionate half-hour! You’ll find the 
effect of these tablets is irresistible. Motivator will set 
her on fire! Thousands of repeat customers since first 
offered in 1989. 


MORE INTENSE ORGASMS 

Only MAGNA-RX+ pills contain the exclusive, trademarked 
Orgasmic Thrust Activation process. Not only do MAGNA-RX+ users 
report amazing increases in penis length and thickness, but they are 
also equally delighted by the unparalleled intensity, concentrated 
power and mind-blowing energy of their orgasms! And their very sat¬ 
isfied lovers love it, too! 

100% NATURAL 

By using this proven formula daily, patients have dramatically 
increased their penis size by 2", 3", even 5" in only a few short 
weeks. And, best of all, MAGNA-RX+’s breakthrough herbal formu¬ 
la is 100% natural and safe, with no known side effects. This clean, 
simple formula requires no prescription. 

A 60-DAY SUPPLY LASTS A LIFETIME! 

The MAGNA-RX+ formula is so powerful, so effective and so com¬ 
plete, you will NEVER have to purchase more than the 60-day supply 
included in this special offer. Dr. Aguilar has focused on getting the 


WHAT DO OUR CLIENTS SAY? 


ALL LETTERS ON FILE 


"I've been using your product for 
two months now. I've increased my 
length from 6" to nearly 8-1/2"." 

-WB, Washington, DC 
"I was amazed at how effective it 
was at increasing length and 
girth from 5" to 6-1/2" in just 
three weeks!" -VW, Illinois 
"My girlfriend loves the results, 
but she doesn’t know... she 
thinks it’s natural!" 

-TM, Oklahoma 
7 don’t mind telling you 
that... I went from 3-1/2" to 
6". I'm trying for even more." 

-RC, South Carolina 
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THE DOCTOR BEHIND MAGNA-RX+ 

The genius behind MAGNA-RX+ is Dr. George Aguilar, MD, a Board Certified Urologist who has treated over 
70,000 patients suffering erectile problems. He is a member of both the College of Urology and the Society 
of Urology, and the director of 46 urologists. He is also the former president of his state’s Society of Urologists. 
After more than seven years of diligent research and testing, Dr. Aguilar made the amazing discovery now 
known as MAGNA-RX+: a powerful, reliable, 100% natural, Penis Enlargement Formula. 


24 TABLETS FOR $12.00 


POWER PILLS 

Endurance in a bottle from Peter North (Matt Ramsey). 
“My private formula pills will inject incredible sex per¬ 
formance right into your penis.” Known for his sexual 
endurance in take after take, he personally perfected 
highly-concentrated doses of ingredients to maintain his 
supercharged performances. You can have a sustained 
erection and climax control just like Peter. 87% of our 
customers reorder! 

30 TABLETS FOR $18.00 
SAVE! 120 TABLETS ONLY $35.00 


THE ECONOMY PACK GIVES YOU: 

60 MAGNA-RX+, 60 SATIVOL. 

24 MOTIVATOR, 30 POWER PILLS 



Regularly 

$139.90 

All For Only 

$8995 

SAVE $49.95! 


Individual results may vary. These statements have not been evaluated by the Food and Drug Administration. This product is not intended to diagnose, treat, cure, or prevent any disease. 


CREDIT CARD ORDERS CALL TOLL-FREE ANYTIME: 1-800-227-0009 

p — « mm M M «■■■■•« mm'tm wmmm mm mm mm mm -| 

Send to: RIGHT CHOICE LABORATORIES DEPT. ERG-113, PQ BOX 10132, VAN NUYS, CA 91409-0132 


Please ship me the following items: 

1 lMAHNA-RY-t- (*? mnnthQ QiinnM fcco qk 

Total Purchase. $ 

□ SATIVOL (60 capsules). $49 95 

CA Residents ADD Sales Tax. $ 

Shipping Via Priority Mail or FedEx. $ 6.95 

ADD $2 for RUSH Service. $ 

Foreign Orders ADD $10 S&H. $ 

Remit in US funds 

TOTAL ENCLOSED/CHARGED. $ 

Name forint) 

□ MOTIVATOR (24 tablets). $12.00 

□ POWER PILLS (30 tablets). $18.00 

□ POWER PILLS (120 tablets). $35.00 

SAVE $49.95 ON THE ECONOMY PACK! 
□ Send me MAGNA-RX+ (2 months supply), 60 Sativol, 
24 Motivator, 30 Power Pills all for only .$89.95 

1 enclose $ □ Check □ M/0 □ Cash 

Charge it: DVISA QM/C QAMEX DDISC Exp. Date 

Acct # 

Address 

Signature X 

City/State/ZIP 

CALL 1-800-227-0009 • FAX 1-818-991-0462 

WWW.RIGHTCHOICELABS.COM 
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ADVERTISERS INDEX 


COMINGSOON 



The end-of-the-year 
edition of Tattoo pro¬ 
vides an absorbing 
mix of ink styles, 
artists, and conven¬ 
tions for our readers’ perusal. We’ll present the outstand¬ 
ing skin art produced by San Francisco’s Mom’s Tattoo 
and Houston-style ink etched by Danny Zorrilla. We’ll 
check out the vastly different yet equally entertaining 
scenes at the Hell City and Forged In Ink conventions, and 
we’ll give you the stories behind the ink of a diverse group 
of collectors. And this issue’s Tuneville takes a look at the 
double-dose of magazines with music samplers and finds 
some sparkling stones. On sale October 7 




Tempting choices 
stylistically are pre¬ 
sented in the next 
edition of Flash as 
we showcase three 
artists who offer equally appealing although vastly dif¬ 
ferent body adornment options. From Henning 
Jorgensen’s superb Japanese Traditional etchings to 
Patrick Chaudesaigue’s fascinating psychorealistic 
black-and-gray renderings to Andy Ringo’s wonderful¬ 
ly whimsical ink impressions, we think you'll agree, it's 
all about style. On sale now 





Harpoon thru the 
golden months 
of autumn with 
the all new and 
no-need-to-improve Highbeams magazine, issue 
No. 3. Look closely and you’ll see five drop-dead 
gorgeous custom car features that we’ve scoured the 
entire North American continent to bring to you. 
You’ll discover the wild and wooly new world of lifted 
cars—it’s a gasser! Enjoy page after page of world 
exclusive scratch-’n’-sniff show coverage with more 
delicious damsels than all the other car rags put 
together. All this plus, you can learn how to get drunk in 
a Sushi bar. On sale now 


Hlgnbe amsl 

MAGAZINE 



Savage will kick off 
January 2004 with a 
really special issue. 

First we’ll get things 
off to a flying start with Xtreme motocross rider Carey 
Hart and get all the scoop on what’s coming up with 
his latest endeavor, then we’ll show you coverage of 
our first-ever Artistry In Ink Show in Miami, Florida, a 
very interesting photo shoot with Spider Webb, and 
our own Jules The Piercer shows off her own work 
and explains why a good attitude is essential in the 
piercing business. On sale October 7 
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EXTREME FINGER RINGS - FREE CATALOGUE AVAILABLE 

t Voodo ° Risin 9' 16 Preston street ' Brighton. BN1 2HN. England 

el. +44 (0)1273 727596 Fax:+44 (0)1273 326522 email: info@voodoorising.com www.voodoorising.com 


Shirk Design - www.shirk.co.uk tel: +44 (0)1273 207347 





Fine Body Jewelry • 1.888.298.7766 

LeRoi, (nc. • P.0. Box 2(2 • 2784 Stale Route 48 • Minetto • New York • 18115 
toll free: 1.888.298.7766 • plume: 313.842.3681 • fax: 315.343.0888 • www,LeRoi.com 

€?i,eRol. !m\ 2003-6.09 • All Rights Reserved 











